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EJCDC=

ENGINEERS JOINT CONTRACT
DOCUMENTS COMMITTEE

Contract Documents for America’s Infrastructure

EJCDC Releases

First Standard Public-Private Partnership Agreement in US

EJCDC recently released the first standard public-
private partnership (P3) contract document in the United
States prepared by an impartial, professional, non-profit
organization, the EJCDC® P3-508, Public-Private
Partnership Agreement.

As a pioneering document in the U.S., EJCDC® P3-

508 was developed following reviews of dozens of P3
agreements already in use, as well as with the advice of
owners, attorneys, financiers, developers, contractors,
and design professionals experienced with P3 delivery
both in the U.S. and abroad. The resulting new EJCDC
document presents a framework of contractual conditions
typical among P3 agreements, and is flexible enough to
meet the needs of most public and private entities.

More frequently, governments are turning to public-private
partnerships as an innovative way to implement public
works projects. A P3 agreement allows a government
entity to leverage private sector expertise and resources
to perform functions previously performed solely by
government entities. P3 is a project delivery model

that supports the realization of a public improvement,
including design, financing, construction, operations, and
maintenance.

Under a P3 agreement, a government entity grants a
private entity a concession to implement a public project
or service, such as public utilities or infrastructure
development and management. Terms of financing,
construction, operation and maintenance of the project
are set forth in the P3 agreement in accordance with
jurisdictional statutes and regulations.

Since developing P3 agreements on a case-by-case basis
involves significant time and expense, EJCDC® P3-508,

Public Private Partnership saves money for both the
public and private entities launching a P3 project.

EJCDCP® P3-508 informs the parties of issues involved in
P3 including design, construction, financing, operation,
maintenance, revenue, and management. It provides

for the attachment of project-specific terms, contract
documents, exhibits. While EJCDC P3-508 can be used
with a variety of design-build and construction documents,
it works seamlessly with the EJCDC Design-Build
(D-series) documents.

The 2014 edition of EJCDC® P3-508 is formatted in
easy-to-use Microsoft Word and downloaded when
purchased. There is no software to install or learn, saving
users precious time and money. The document can be
saved directly to the user’s computer, and customized
easily to suit each project’s unique goals and regulatory
requirements.

Since 1975, EJCDC has developed and updated fair and
objective standard documents that represent the latest
and best thinking in contractual relations between all
parties involved in engineering design and construction
projects.

The Engineers Joint Contract Documents Committee
(EJCDC®) is a joint venture of major organizations of
professional engineers and contractors:

B the American Society of Civil Engineers (ASCE);

B the National Society of Professional Engineers
(NSPE);

B and the American Council of Engineering Companies
(ACEC).

Buy EJCDC documents online www.ejcdc.org
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CLEANER
AND GREENER

Cleaning equipment charged for maximum performance

M 150/500 R Bp sweeper

Karcher provides innovative ride-on sweepers and scrubbers for
cleaning large areas. Trusted by facilities and cities worldwide,
Karcher's environmentally-friendly battery-powered equipment
eliminates emission particulates, keeping your environment cleaner
and safer. Call 1-888-805-9852 for your authorized dealer.
www.karcher.com/us

KARCHER

makes a difference
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PERFECTED

HEAVY DUTY PACKER PANEL |
Sealed roller bearings and
a simplified hydraulic system
ensure minimum maintenance
and ultimate performance.

AR 450 BODY AND

TAILGATE CONSTRUCTION
New Way®'s advanced grade of
high tech Hardox steel provides
superior strength and'less weight
than traditional steel.

HUGE COMPACTION RATES —0
With the deepest ram penetration
in the industry, we pack away more
and help increase efficiency.

DUPONT™ ELITE PAINT —O
DuPont™'s premium paint lines have
been used by the U.S. Coast Guard
for vehicles that regularly endure salt
spray condifions.

INDUSTRY’S STRONGEST ARM ——0

Get info, and out of, the tightest

DURABILITY.

purpose is clear. Engineer the strongest, most durable refuse trucks in the industry. Arming you with tools

l ’ 1 \\ Look at the facts. This is one fough job. You need a truck that can meet your demands. At New Way®, our

you can rely on, every day. PURPOSEPERFECTED.com
,ii} —_
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ALUMINUM TREAD PLATE BOXES
UNDER BODY BOXES
MID-STANDING STATION WITH CROSS OVER
350-GALLON POLYPROPYLENE TANK
1" ELECTRIC REWIND HOSE REEL
HOSE TRAYS
ROM ROLL DOORS
LED COMPARTMENT LIGHTS
DARLEY 2BE-13 PUMP
EXHAUST PRIMER
CODE 3 LED LIGHT BAR
WHELEN 500 SERIES LOWER WARNING LED
FEDERAL PAGA0 SIREN WITH SWITCH PANEL
100 WATT SIREN SPEAKER
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2015 FORD F-550 CAB AND CHASSIS WHELEN LED SCENE LIGHTING
DIESEL AUTOMATIC 4-DOOR 4-WHEEL DRIVE WHELEN ELECTRONIC SIREN & RIR HORN PACKAGE
FIRE & RESCUE PREP PACKAGE ROM ROLL-UP DOORS WITH LED TRACK LIGHTS
CUSTOM ALUMINUM CENTER CONSOLE HALE MID-SHIP PUMP: 500-1000 GPM
ALL ALUMINUM RESCUE STYLE MINI-PUMPER BODY STAINLESS STEEL PLUMBING
LARGE COMPARTMENTS WITH ADJUSTABLE SHELVES 300 GALLON POLYPROPYLENE BOOSTER TANK
HOSEBED & DIVIDERS GRAPHICS PACKAGE INCLUDED
REAR SCBA SEATING HARD SUCTION HOSE TRAYS

WHELEN ALL LED WARNING LIGHT PACKAGE LADDER STORAGE TRAYS



M Contents

December 2015

VOL. 6 No.2

www.themunicipal.com

1 6 2016 Outlook: Municipal
offices aim for the cloud

2 0 2016 Outlook: Pensacola
partnership sets an example

24 2016 Outlook: Golden
anniversary for National
Recreation and Park Association

2 8 2016 Outlook: Berne,
Ind. — Swiss Homeland U.S.A.

35 Personality Profile:
Mayor Branch overcomes in
Tallulah

38 Technology: finding a
social media balance among
municipalities and workers

On the Cover

44 Development: Place-
based development — What
developers and communities
want

48 streets & Highways:
Village of Rothschild installs
teardrop LED luminaires to bring
traffic downtown

52 Public Works: The what,
how and where of lift station
assessment

5 8 Christmas: Spreading
goodwill and season’s tidings

erstock photos

Shutt

Insurance Auto Auctions has been a leader

in the auto auction industry for more than
three decades, helping vehicle providers sell
thousands of vehicles every day online and

at over 165 locations across North America.
Find out how to benefit from IAA’s expertise at
IAA-Auctions.com.
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CALHOUN

INTELLIGENT BUILDING SOLUTIONS

RETURN ON
INVESTMENT.

Keep maintenance costs low with a Calhoun fabric-covered
structure, built to stand the test of time for a fraction of the
cost of traditional buildings. Whether you need a structure
to store Sand and Salt, Waste and Recycling or a multi-purpose
storage structure, we can engineer a custom solution for you. |
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Our Strength is in Our Structure  calhounsuperstructure.com 1-800-265-3994
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Arctic Snow @z Ice Products, Inc.

WHEN Yb_u"
' COMMIT TO US,
“ARCTIC COMMITS

B

We are growing and improving our manufacturing facility to meet your
growing needs. New dedicated materials processing center, Larger, faster
paint process center and a larger multi station shipping center. All these
improvements were done to service you, our partner in business. Our
commitment to you is being the best we can be and provide the finest

products in the snow removal industry.

. We support the

SELL THE MOST SOUGHT AFTER SNOW REMOVAL 4 ASCA '
PRODUCT ON THE MARKET TODAY! :

Sectionalsnopusher.com ¢ (888) 2-ICE-SNO



m Editor’s Note

Looking back and lingering

Jodi Marlin | Editor

URING SEVERAL MOMENTS IN

2015, it seemed clear that

American society was reach-

ing the end of an era. The

older I get the more I gain
that global perspective I've heard people talk
about, though, so at first I chalked it up to that.
But I started to notice that young people, too,
were voicing similar concerns: proof that
they recognized significant shifts in values
and culture was taking place.

Among these was the death of nine wor-
shippers in South Carolina by an assassin
wrapped in the Confederate flag. I was
pleased to see that the tragedy sparked the
first consequential conversation of my life-
time about that historic and controversial
symbol. I know that on a local level, inside
a few city halls that flew the battle flag until
the incident occurred, those conversations
about history and heritage versus discrimina-
tion and hate continue.

Atleast they're happening.

Meanwhile, law enforcement agencies
of all sizes spent 2015 trying to navigate the
post-Ferguson climate. Did anyone else think
they’d live to see the day when law enforce-
ment was presumed guilty until proven
innocent? At least, here again, polarizing
confrontations are framing the gateway to
questions that have the potential to expose
the crux of the general public’s shift from
blanket respect for law and order to deep-
rooted mistrust.

Here at The Municipal we're also taking
time at the end of the year to gauge and evalu-
ate the trends we think will gain steam during
the next 12 months. Among them, the ground-
swell of interest I'm seeing in regional cities
initiatives across the country s intriguing. Even
though I'm secretly a hayseed who lingers in
and appreciates the original flavor of smaller,
seemingly disconnected cities, there’s really no
denying that several factors have forced munic-
ipalities into thinking of themselves as part of
a larger entity and operating as such. Cuts in
funding from federal and state sources, and the
single, world community that has been created
by digital technology are just two of the impe-
tuses forcing governments of all sizes to share
resources and work together to promote their
strengths and attack problems.

I fear the effect the regional cities initiative
mighthave on the self-identity of the players. Is

it possible to support the local economy by par-
ticipating in this particular idea, while retaining

the idiosyncrasies, personality and charm that

make the individual towns and municipalities

attractive to their residents and to tourists?

The themes we explore in the last issue of
The Municipal for 2015 include other trends
that promise to proliferate in the coming year.
Writer Lauren Caggiano starts us off, docu-
menting on page 16 the utility cities have found
in moving email and other internal functions
to the cloud. Denise Fedorow, meanwhile,
provides an example of how the strong desire
to implement alternative fuel sources into
fleets has opened municipalities’ doors to new
and sometime unusual partner relationships;
and, perhaps going back to my concern about
local flavor, in “Berne, Ind.: Swiss homeland
U.S.A.)” Christine Beems discovers that a com-
munity’s decision to embrace and promote its
cultural heritage — even to the point of archi-
tectural influence —is a risk that sometimes
pays dividends.

These are the themes that occupy us now.
They will still be around after the holidays,
though: So here’s hoping you'll take a break
from them to enjoy the gift of friends and
family this month. When the desserts and
drinks are finished, we can pick the conver-
sations up again. I hope your holidays are
joyous. Blessings.

= MUNICIPAL

&
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i VESAVE KYOUMbN

! JEEP YOUR VALUABLE MATERIAI. DRY YERRROUN

Fabric Structures | Hybrid Buildings Foundation Solutions
Natural Light & Low Cost Per Sq Ft Benefits of Metal & Fabric Buildings BU||d Anywhere & chk ConsTruc’non

0% FINANCING 84 MONTHS BIG CASH

Aluminum Replacement Doors for John Deere Gator Factory Cab

« Durable, Rust Proof Aluminum

Factory Cab Shown with Optional Curtis Aluminum Replacement Doors
Door with Reinforced Frame -

« Pin-Hinged Doors Remove
Easily Without Tools

« Sliding Windows
« Lockable Doors

«Rubber Seals Around
Windows and Door

. : Fits 2004 and Newer 620i, 625i, 825i, 850D and 855D Gators
Gas Shock for Smooth Operation with a #4004 Deluxe Frame Cab

e o L= | as Well as Accessories such as Work and Strobe Lights, Integrated Switch Panel,
2 9.~ 3 4-Way Flasher Kit, Mirrors, Heaters, Plows and Spreaders.

More Innovation. More Value. }

Call Us or Go Online to Find A Curtis Dealer Near You | 508-853-2200 | CurtisCab.com

| THE MUNICIPAL 11



Benefit from an auction partner

Sell your vehicles, save your resources

N THE BEST-RUN MUNICIPAL DEPART-

ments across the country, every

minute and dollar go where they can

make the biggest impact. Achiev-

ing that efficiency can be difficult in
the face of challenging tasks, including the
disposal of vehicles that have outlived their
usefulness. What seems manageable at first
can quickly become a resource-draining
exercise that could be avoided with help from
a carefully chosen auction partner.

There are plenty of automotive auction
companies looking to team up with organi-
zations that can provide them a steady stream
of vehicles. But the right company — the right
partner — gives your needs equal importance
and meets those needs with a handful of
characteristics we'll call “the four Es”:

¢ Expertise

« Experience

o Efficiency

» Easy access
A closer look at each will show why so many
government agencies opt for an auction part-
nership, and why it pays to do your homework
before entering into one.

12 THE MUNICIPAL | DECEMBER 2015

Expertise

First and foremost, you need a partner who
knows what they’re doing and is prepared
for any situation —someone capable of
managing the auction process in unique cir-
cumstances as well as they do under ordinary
ones. So when you're vetting potential candi-
dates, find out if they can:

« Handle every type of vehicle. They should
know their way around motorcycles,
construction equipment and everything
in between.

e Secure the necessary paperwork. Titles
can be problematic, so look for a part-
ner with a department dedicated to that
important document.

o Reach the right audience. By knowing who's
interested in your particular vehicles, they’ll
be able to stir up interest and ensure the
best sale price.

o Keep up with the latest technology. If their
auction isn’t accessible on the Web and via
mobile device, that’s fewer people bidding
onyour items.

Make sure your partner has the capacity
to handle a significant number of vehicles.
(Photo provided)

Experience
There are few better ways to gain the neces-
sary knowledge than simply doing the job
every day. The right auction partner has
extensive experience on their side and, as
a result, is ready for every situation because
they've seen every situation a thousand times.
That’s not the only benefit of aligning
yourself with an experienced company. You
also get the confidence that accompanies a
proven track record. Short-term success is
easy to find, but hard to trust. Hold out for
an established leader in the industry, and
you'll be 100 percent comfortable handing
over your vehicles to them.

Efficiency

Depending on how you dispose of your
vehicles currently, you may already know
how challenging the auction process can be.
With the right partner, however, you'll have
the option of reducing your list of responsi-
bilities to two items:



1. Contacting your partner to let them know
you have vehicles ready for sale.
2. Depositing the check they send you.

Obviously, there are alot of steps in between.
But it’s your partner’s responsibility to

ensure the process goes smoothly after he

takes possession of your vehicles, not yours.
With the right company handling that pro-
cess, revenue increases while cycle times

drop. That leaves your focus where it should

be: using your newly available resources in a

way that serves your community to the best
of your ability.

Easy access

This particular characteristic is important
for two participants in the process: you and
the person who ultimately buys your vehicle.
Earlier, it was mentioned that technology
brings in more potential buyers by letting
them choose how they view and purchase
your inventory. But access is just as crucial
to you, albeit in different ways.

For starters, you should have a readily
accessible point of contact. Whether you're
reaching out to assign vehicles for sale or
checking in at any point throughout the

(Photo provided)

process for updates, you need someone you
can touch base with quickly and easily.

You should also consider how easy it is
to access your partner’s actual locations.
When your vehicles leave your facilities,
where do they go? Are they crossing state
lines? How much time does it take them
to reach their ultimate destination? The
longer the journey, the longer it takes for
the sale process to wrap up. Keep things
simple by selecting a partner with enough
physical locations to make vehicle trans-
port as easy as possible.

Real-world results
That’s all fine in theory. But how does it work
in reality? The Utah Department of Motor
Vehicles found out when it decided to take a
closer look at how it disposed of its vehicles.
The motivation behind its analysis was a
steady growth in the state’s vehicle popula-
tion and a concurrent rise in the number of
vehicles impounded and subsequently aban-
doned. The higher volume resulted in a greater
need for the disposal process to be as efficient
as possible, so the department turned to an
industry expert with more than three decades
in the field: Insurance Auto Auctions.

LEFT: An attentive customer service team can be the difference
between a sluggish auction process and one that moves along
smoothly. (Photo provided)

BELOW LEFT: To get the most for your vehicles, choose a partner
like Insurance Auto Auctions that accepts bids live on location, as
well as online. (Photo provided)

BELOW: With knowledge and experience on their side, your auc-
tion partner will be able to handle any type of vehicle you provide.

Up to that point Utah performed its own
vehicle auctions, but IAA’s analysis revealed
potential for improvement. Both parties
pored over the results and decided to forge
a mutually beneficial partnership. Once the
agreement was finalized, the Utah DMV had
the means to reallocate its resources and
better serve the state’s residents, and IAA had
a steady source of vehicles for its 170-plus
locations in North America and customers
in more than 110 countries.

“With all of our municipal partners, we have
two goals: speed up their process and increase
their revenue stream,” explained Ron Walters,
IAA’s director of field sales. “The Utah DMV
came to us because they knew we had the
infrastructure already in place to handle the
increased workload they were seeing. We
helped with the considerable number of tasks
involved — securing titles, preparing the vehi-
cles, marketing them — and provided access to
a literal world of buyers that ensured results
everyone was happy with.”

To learn more aboutIAA and the services it
offers its partners, visit IAA-Auctions.com. H

Information provided by Insurance
Auto Auctions
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According to

the American

Gas Associa-
tion,

of new gar-
bage trucks
purchased
across the
United States
run on CNG,
asdo

of new city

transit busses.

Focus: 2016 Outlook

“The organization has seen a great deal of change over
the years... and the demand for recreation and park
services has grown dramatically.”

19 percent

49 percent
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Municipal offices aim
for the cloud

Adopting a cloud computing solution can save time and
money and increase transparency, but it’s not a decision
to be taken lightly

¥

Shutterstock phol
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ANTON, GA., PROVES CLOUD

computing can add value to

local government. As chief

information officer there,

Camile Wehs is responsible
for providing vision and leadership for
developing and implementing information
technology initiatives that align with the mis-
sion of the city.

To that end, Wehs was involved in the deci-
sion to adopt a cloud solution. Among other
things, return on investment was a major
consideration. Overall, the service and cost
ratio was key, she said.

“If the service one chooses can provide opti-
mum effectiveness with the ability for you to
grow into while achieving a cost savings, then
it is something to consider,” she said. “There
are several small municipalities that have
an equally small staff. By embracing cloud
services, they can become more effective by
providing a wider set of services and features
to both internal and external users.”

Speaking of growth, the city, which is
located outside of Atlanta, has experienced
a population boom in the past decade.
According to the National League of Cities’
document “Investing in your City’s IT Infra-
structure,” the demands of such growth called
for “a scalable IT solution to replace its costly
and unstable pre-existing e-mail system.”
Canton’s email system was unreliable, and
updating the spam filters was highly time-
consuming. In other words, there had to be
a better way.

To better meet its needs, the Canton IT
department made the move to a networked,
offsite cloud. The city chose a system based
on technology from Google, which closely
resembled the Linux-based system used

previously. The new
email services and
of appli-
cations were

suite
installed rela-
tively quickly and
were well received
by municipal workers.

Other benefits included an increase in public
transparency as it has become significantly
easier for the city to make public documents
and information available online.

The overall result of the investment was
a 109 percent increase in IT department
productivity and savings of nearly $10,000
yearly over the previous onsite services
the city provided. For Wehs, there was also
emotional relief. She no longer had to worry
about failing hardware, mounting licensing
costs, maintenance fees and ever-changing
budget items that were associated with the
older system.

While the savings is significant, Wehs
challenges decision-makers to look at the
big picture. Cities should not just look at the
cost of the service, but also consider the cost
to upgrade the hardware, training, backups
and so on for having the service internally
versus hosted.

Another critical item is the vendor’s perfor-
mance. Wehs recommended due diligence by
researching and asking questions about its
backup process, data centers, etc.

“Know the com-

pany you are

working with,”
she said. “Most
reputable com-
panies will offer
you along-term trial
that has full functional-

ity, if they are worth their weight in gold.”

The project proved to be a move in the
right direction, but there was some initial
anxiety, Wehs said. For example, she was
concerned whether users would embrace
this change with ease; and would it be used
to its fullest capabilities?

“All of those questions and thoughts
were quickly put to rest after a few short
months,” she said. “Users were actually
more empowered, and communication was
drastically improved.”

Wehs is quick to share her department’s
success story, but she said cloud-computing
isn’t necessarily ideal for every municipal
department or service. It should be consid-
ered on a case-by-case basis.

“This is a question that is best asked indi-
vidually,” she said. “There is no easy answer
here. In today’s market a city can opt to put
all services cloud-based. It is specific to each.”

There are other success stories, accord-
ing to the Smart Cities Council. The Smart
Cities Council provides advanced
frameworks, case studies, »

RIGHT: Cloud computing and storage can serve to increase transpar-
ency and productivity while also decreasing costs. Potential
cloud-based solutions should be evaluated individually,
though, in relation to the specific function or ser-
vice they would replace. (Shutterstock photo)

|
“Know the company you
L. arework ing with... Most
ﬁ reputable companies will
L offer you a long-term trial

that has full functionality.”
|

T Return on investment was a major consider-
ation when Canton, Ga., decided to move its
email service to the cloud. Overall, the service
and cost ratio were key, said Chief Informa-

tion Officer Camile Wehs. (Photo provided)
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continued from page 17

regional and national events and other resources that help cities =~ Some examples of municipal cloud-based solutions include:

understand the pathway to becoming more livable, workable and  « IBM Research and SCA are partnering to create a shared service
sustainable. As a market accelerator, it contribute to its partners’ cloud for the 1,600 municipalities in New York state. This cloud
success by moving the entire smart cities field forward in avendor- ~ model is predicted to reduce government IT budgets by 25 percent

neutral manner. by streamlining applications and connecting municipalities.
Stuart Cowan, chief scientist, said the cloud presents many oppor- e The city of Charlotte, N.C., has moved to a cloud-based solution
tunities for cities and towns of all sizes. from Microsoft that automates event requests, workflows and other

“Cloud-based solutions allow cities to get out of the data center busi-  operational aspects for tourism event permitting.

ness and streamline IT functions, replacing large capital expenditures e« The Seattle 2030 District, a public-private collaborative of downtown

with flexible pay-as-you-go models,” he said. What’s more, he said it’s Seattle, Wash., property owners and managers committed to ambi-
“very safe” to take this approach so long as tious energy use reduction, is rolling out a cloud solution based on

vendors are cautiously vetted. Microsoft Azure cloud technology. This will enable real-time data
collection from multiple systems in dozens of buildings in Seattle’s
central business district, and use data analytics to fine-tune building
management systems for energy efficiency.

Stuart Cowan, chief scientist,
Smart Cities Council, acknowl-
edges that cloud services
streamline functions and save
money. For these reasons

it’s becoming increasingly
common for communities to
move some or all of their
services to the cloud.
(Photo provided)

. ______________________________________________________________________|
“Cloud-based solutions allow cities to
get out of the data center business and
streamline IT functions.”
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Pensacola partnership
sets an example

By DENISE FEDOROW | The Municipal

A unique partnership between the city of Pensacola, Fla., and
Emerald Coast Utility Authority is an example of public/private part-
nership success. As municipal budgets continue to be stretched to
the limits, it seems as if the public/private partnership trend will

continue to drive forward in 2016.

Pensacola has its own natural gas company,
Pensacola Energy. PE wanted to create an
infrastructure for compressed natural gas, so
city representatives approached officials at
ECUA —a regional water, sewer and sanita-
tion company covering portions of Escambia
and Santa Rosa counties in Florida— about
joining resources to build this infrastructure.
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The two agencies reached an agreement to
build not only the infrastructure, but also
several CNG fueling stations in the metro
area— two of which are at ECUA facilities.
“We had the property, and it seemed like the
logical location for the first fueling station,”
said Nathalie Bowen of ECUA. “We provided
the land and they built the station — the first

BELOW: This filling station was the first
built as the result of a partnership between
the city of Pensacola, Fla., and Emerald
Coast Utility Authority. It’s located on Pine
Forest Road, adjacent to the ECUA Sanita-
tion Complex. The station is also open to
the public: Commercial drivers passing
through can stop and fuel up 24-hours a
day. (Photo provided)

one was adjacent to our facilities. We were
their first contracts.”

The first 1.8 million fueling station, at 6722
Pine Forest Road, serves more than 80 natu-
ral gas vehicles operated by ECUA, the city
and Escambia County. At the time the station
opened on Oct. 3, 2012, the national average
for a gallon of diesel fuel was over $4 a gallon,



Shutterstock photos

Natural gas emits 6-11 PERCENT LOWER
levels of greenhouse gasses than gaso-
line through the fuel’s life cycle.

2x

Since partnering with the city of Pen-
sacola, Fla., to build a CNG station in
2012, Emerald Coast Energy Authority

trucks get two to two and a half times
the mileage with compressed natural
gas that they did with diesel.

versus $2.05 for compressed natural gas. The
second station located on ECUA property
opened at its main campus in the Ellyson
Industrial Park. That station went online in
January 2014 and serves ECUA's main fleet as
well as other fleets located in the industrial park.

Compressed natural gas is a fossil fuel and
reportedly one of the most sought-after fuel
sources. There are two reasons why CNGisin

“People here love that ECUA is supporting
American workers and is not dependent on
foreign countries for fuel.”

such high demand: economical and ecologi-
cal. CNG is cheaper because of advances in
drilling techniques that allow for better and
easier extrication of the natural gas.

Natural gas is called the cleanest-burning
alternative fuel because of its low carbon
content. According to the Alternative Fuels
Data Center, using compressed natural gas
results in a substantial reduction of hydro-
carbon, carbon monoxide, nitric oxides and
greenhouse emissions. Based on results of
testing from Argonne National Labs, natural
gas emits 6-11 percent lower levels of green-
house gasses than gasoline through the fuel’s
life cycle, and even less than liquid natural
gas because compressing the gas requires
less energy than liquefying it.

This type of data spurred Pensacola Mayor
Ashton Hayward to pursue the partnership with

ECUA. The city reportedly gives ECUA a dis-
count on natural gas in exchange for providing
theland and helping to build the infrastructure.

According to the American Gas Association,
85 percent of new garbage trucks purchased
across the United States run on CNG, as do
25 percent of new city transit busses.

Jim Roberts, public information specialist
for ECUA, explained that the fuel is “perfectly
structured for established route use” such as
those used for buses, trash collection, postal
service and package delivery. Part of the
reason is that being able to determine the
amount of miles a given vehicle is driven
daily makes estimating fuel costs easier. Also,
the stop-and-go of such vehicles uses more
fuel and creates more wear and tear on the
vehicle — problems that are lessened with a
natural gas vehicle. »
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Emerald Coast Utility Authority’s board of
directors decided not to ease into the waters,
but to jump in with both feet when they autho-
rized the switch to natural gas vehicles and
approved the purchase of 50 vehicles. Finances
were the reason. With the cost of diesel fuel
rising and the utility already having added a
surcharge to customer’s bills, “we knew there
had to be a better way” Borden said.

Roberts said the utility saw a savings the
very first year. Its “very diverse fleet” hit the
roads in 2012, and in 2012-13 it saved 1.1 mil-
lion in fuel costs. From 2013-14 that number
went up to $1.3 million. Last year the savings
dropped a little, but that was because gas
prices went down. He said they are getting
double the miles per gallon with CNG —4-5
used miles driven per gallon, versus 2 miles
with diesel fuel.

There has been a tremendous savings in
maintenance costs as well. Roberts said that
when the ECUA used diesel fuel, brakes had
to be replaced every 90 days: By using CNG,
it’s only replacing brakes every two years.

e e ]

The savings were passed on to customers,
who saw the fuel surcharge removed from
their monthly bills.

Increased business

Not only has the partnership saved money for
both the city of Pensacola and ECUA, it has
also gained income sources for each entity.
ECUA gained business by being able to bid
lower on contracts because of the savings it
is experiencing.

The city has been able to market the CNG
infrastructure to new businesses looking
to locate to the area. National companies
like Frito-Lay and AT&T, whose fleets regu-
larly travel through the state, can fuel up at
Pensacola’s CNG stations. The Pine Forest
Station’s location a few miles south of
Interstate 10 makes it a convenient stop for
commercial drivers.

In addition to the cost savings and income
generated, there are also benefits such as
being responsible for reducing harm to the
environment via greenhouse gas emissions

According to the American Gas Association,
85 PERCENT of new garbage trucks pur-
chased across the United States run on CNG,
as do 25 PERCENT of new city transit busses.

)

FAR LEFT: A ribbon cutting took place

in August 2012 of a Pensacola Energy/
ECUA CNG station. Pictured in front, from
left, are: Elizabeth Campbell, ECUA board
member District 1; Pensacola Mayor
Ashton Hayward; and Elvin McCorvey, ECUA
board member District 3. (Photo provided)

CENTER: Compressed natural gas vehi-
cles owned by the Emerald Coast Utility
Authority, which now fill up at the station.
(Photo provided)

and using American-based fuel sources rather
than relying on foreign oil. Neither is lost on
the people they serve, because Pensacola is
home to alot of veterans and active military.

“CNG is called ‘America’s fuel’ and people
here love that ECUA is supporting American
workers and is not dependent on foreign
countries for fuel,” Roberts said.

He works closely with Larry Hunter at
Pensacola Energy, and they both said the
partnership has been a good one. They see
this type of partnership continuing to grow
notonly in Pensacola, but across the country.

“I think projects like this require inter-
government relationships,” Bowers said.
“You're able to get the project done quicker

and less expensively. It's worked extremely
well for us and for the city. It’s been a very
positive association.”

For other municipalities considering
such a venture, Roberts said once the fuel
costs versus the investment is analyzed, it
just makes sense. ECUA plans to continue
working with the city to expand the current
facilities and the number of CNG fleets in
Pensacola. “I'm excited about the future!” &
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Golden anniversary for National
Recreation and Park Association

By BARB SIEMINSKI | The Municipal

In September the National Recreation and Park Association hosted
its soth Anniversary Conference in Las Vegas giving professionals
the opportunity to network, learn and look forward to developing
the exciting parks of tomorrow.
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This professional metropolitan organization,
which has been around far longer than most
municipal-related groups, deserves kudos for
its passion in keeping updated on state and
national issues and implementing needed
changes to parks and recreation areas so that
everyone may enjoy their leisure and outdoor
time safely.

Adjusting the rearview mirror a few
decades back reflects the beginnings of
the group. In 1958 the Outdoor Recreation
Resources Review Commission was formed
in response to the country’s increasing
desire for more and diverse outdoor recre-
ational options. Years later, in August 1965,
five major organizations came together to
form a single entity, called the National Rec-
reation and Park Association: the American
Recreation Society, the National Recreation
Association, the American Institute of Park
Executives and the National Conference
on State Parks. The fifth organization, the
American Association of Zoological Parks
and Aquariums, separated from the group
in 1971 due to various issues.

According to Sonia Myrick, managing
editor of Parks & Recreation Magazine many
challenges were faced by the group.

“The merger of these similar yet disparate
organizations would not be easy,” wrote
Myrick, in the August issue of Parks & Rec-
reation Magazine. “For the NRA, the largest
of the founding organizations... it was very
important to preserve its tax-exempt status
under Section 501(c) (3) of the Internal Rev-
enue Service Code. This was not the case for
the AIPE and ARS, which... were classified

New Chairman of the Board of Directors
Susan Trautman, CPRP, of Great Rivers
Greenway District, St. Louis, Mo., greets
attendees at the 5oth anniversary National
Recreation and Park Association Con-
ference. (Photo courtesy Caught in the
Moment Photography)



________________________________________________________________________________|
“Partnerships with other like-minded national
organizations were instrumental in helping to

spread the word.”
________________________________________________________________________________|

as trade or professional organizations and
whose donors were prohibited from deduct-
ing their contributions.”

Myrick lists other obstacles, including logis-
tics, staffing, resignations and budget woes,
that were eventually overcome. “By its 25th
anniversary, the NRPA was again experienc-
ing growth and enjoying a healthy financial
state. Partnerships with other like-minded
national organizations were instrumental in
helping to spread the word about the impor-
tance of recreational outlets...”

Today, the organization’s objectives
remain the same as they were then. Conrad
Wirth, then vice-chair of NRPA’s Adminis-
trative Board, elaborated them in his 1966
editorial in Parks & Recreation magazine.

“In closing, I wish to say, in as few words as
possible, what I hope the National Recreation

and Park Association will accomplish. I want
it to foster: excellence in park and recreation
administration; a demand by the public for
an adequate national system of parks and
recreation areas at all levels of government;
provisions for advanced research; planning to
improve parks and recreation facilities to meet
the public’s requirements; public realization
of human environmental requirements; a
strong human protective instinct for resource
use and preservation; and the establishment
of a high standard of excellence in professional
ability and accomplishments.”

Founding NRPA in 1965 was a great first
step in identifying the needs of Americans
then and into the future, said Matt Brubaker,
NRPA marketing manager.

“NRPA and our membership agencies have
made great strides over the last 50 years to

Among those who gathered to honor

the National Recreation and Park Asso-
ciation’s 5oth anniversary were, from

left, Darrell Crittendon, director, Nor-
folk, Va., Recreation, Parks and Open
Spaces; Brenda Beales, NRPA award

and accreditation manager; Rod Tarullo,
director, city of Golden, Colo.; and Mike
Abbaté, director, Portland, Ore., Parks and
Recreation. (Photo courtesy Caught in the
Moment Photography)

improve the health and wellness of commu-
nities all across the country.

“Our goal has been to help create healthy
and sustainable communities, protect
natural open space and make parks acces-
sible to all people. We have done this in
a variety of ways over the last 50 years,
including developing after-school and
summer feeding programs, various pro-
grams that connect kids to nature and by
giving underserved communities the parks
they deserve through our Parks Build Com-
munity projects.” »
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Dr. Tony Mobley, dean emeritus of the School of Health, Physical
Education & Recreation (Public Health) of Indiana University, and
executive director emeritus of the National Recreation Foundation,
goes back to an impressive 50 years ago, when he attended the first
congress (now, “conference”). At that time the NRPA had just been
organized, with the merger of the five organizations. He has since
attended 46 of these conferences.

“This year’s conference was extremely successful,” said Mobley. “The
organization has seen a great deal of change over the years... and the
demand for recreation and park services has grown dramatically over
the years. Due to changing conditions in the country, it is even more
critical that citizens and professionals press even harder for support!”

According to Brubaker, too, the event was a triumph.

“After almost nine months of anticipation, the celebration of NRPA’s
50th anniversary began at the opening general session with alookinto
our rich past and the promise of our future, “ said Brubaker.

“I think the whole conference experience reminded everyone why
we have been doing this for the last 50 years and how important it is
for us to continue to improve the quality of life for all for the next 50
years and beyond.”

As part of the anniversary celebration, the organization also
looked to the future. It aimed for 50,000 members in 2015, and in
just five months their goal was met. Conference participants were
also encouraged to brainstorm ideas for parks of the future, includ-
ing using hashtag #NRPA50 on social media to share their visions
of tomorrowland in the parks. And fittingly, there was a Park of the
Future Student Competition.

What will the parks of the future hold? According to Brubaker, that’s
a hard question to answer.

“It’s hard to say exactly where we will go in the future, but if the
last 50 years are any indication of the amazing things that parks and
recreation can do for communities across the country, then I'm sure
we will continue to make a huge impact,” said Brubaker.

“NRPA will continue to strive to help create healthy and sustainable
communities, protect natural open space and make parks accessible
to all people.”
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ABOVE: Opening general session of the 5oth anniversary National
Recreation and Park Association Conference in Las Vegas. (Photo
courtesy Caught in the Moment Photography)

|
“NRPA «will continue to strive to

help create healthy and sustainable
communities, protect natural open
space and make parks accessible to
all people.”

BELOW: Demonstrated at 5oth anniversary National Recreation
and Park Association Conference, butterflies can be tagged and
released to find out more about their great migration. (Photo cour-
tesy Caught in the Moment Photography)
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Swiss Homeland U.S.A.

By CHRISTINE BEEMS | The Municipal

“It has been a conscious effort from day one.”

Mark Settlemyre, president of the Berne,
Ind., Chamber of Commerce, spoke of
the Swiss spark mobilizing his fair com-
munity since 1852. That’s when a small
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troupe of 70 devout and rigorously con-
servative Mennonite Christian immigrants
from Switzerland settled the community,
naming it after their national capital. They

LEFT & CENTER: Standing 60 feet

tall from the ground to the top of the
finial, Berne, Ind.’s reproduction of the
famous Bern, Switzerland clock tower is
32 feet wide square at its base, has four
large clock faces, weighs approximately
1,216 tons, took four months to con-
Struct and displays animated fiberglass
figurines performing scenes from the
settlement of the city. (Photo provided)

quickly began replicating the homeland
and lifestyle they loved.

“There has always been interest by the
leadership to promote the Swiss image,’
Settlemyre explained. “And it remains a con-
scious effort today.”

Shutterstock photo




That single-mindedness took flight
most recently as a concerted community
development theme, and included the
establishment of the Berne Community
Development Corporation.

“That group was the one to build the clock
tower,” Settlemyre said, referencing The
Muensterberg Plaza and Clock Tower mod-
eled on the landmark 13th century medieval
Zytglogge tower of Bern. Enthusiasm for the
project first blossomed among members of
the business community, he explained, many
of whom had ancestry dating to the pioneer-
ing Swiss settlers.

In 2002, Berne celebrated its sesquicenten-
nial. It was at that time that the idea of doing
something that could bring lasting value to
the town, perhaps the building of a clock
tower, was first publicly aired.

“The Berne CDC was formed at the end of
2002, recalled local attorney David Baumgart-
ner, a key player in the CDC and plaza/clock
tower projects. “Our first meeting was in Janu-
ary of 2003. There was some money left over
from the sesquicentennial celebration that
was turned over to this new, not-for-profit
organization as seed money to start the plan-
ning for the clock tower and plaza.”

________________________________________________________________________________|
“The idea was and is to commemorate the
values of the early settlers: to pass these values

on to future generations.”
________________________________________________________________________________|

ABOVE RIGHT: The Zytglogge, a land-
mark medieval tower in Bern, Switzerland,
was originally constructed in the early
13th century, remodeled with an astro-
nomical clock in the 15th century and

has, over its 8oo-year history, served

the Swiss national capitol city as guard
tower, prison, clock tower, centre of urban
life and civic memorial. (Source: Mike
Lehmann (Mike Switzerland), Creative
Commons CC-BY-SA-2.5)

“Once they got the vision out there and
found support from people who were born
and raised here but were not living here,
things really started moving,” Settlemyre
elaborated. A good number of them, includ-
ing Keith Reinhard, chairman emeritus of
DDB Worldwide, a prestigious global market-
ing firm based in New York City, were eager
to give back to the community that had given
them wings. »
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“The idea was and is to commemorate the
values of the early settlers: to pass these values
on to future generations,” Settlemyre said. He
noted that the tourism benefit, while a recog-
nized facet of the community development
plan, was seen as a coincidental side effect of
bolstering what project leadership envisioned
asa “public tribute to the town’s abiding legacy
of faith, courage, freedom, opportunity, perse-
verance, hard work, hope and vision.”

Fundraising and design work took until
2009. Groundbreaking on the long-envi-
sioned clock tower and plaza commenced
March 17, 2010.

Strategically positioned at the intersection
of SR 218 and US 27, the formal dedication
ceremony hailed the grand opening of the
new facility July 31 that same year, during

the community’s Swiss Days celebration.
The annual event fills local ambiance with
authentic music, costume, dance, food, craft
vendors and friendly competitions such as
the Steintoss.

Remarkable of the collaborative coopera-
tion involved, over 300 people worked on
the design, fabrication and erection of the
clock tower. Each of the four clock faces is
an 18-foot wide circle with hands up to 15
feet long made of gold anodized aluminum.
The tower’s carillon is capable of playing over
1,000 songs. The glockenspiel contains 12 fig-
ures, each approximately 5.5 feet tall. The bell
ringer in the belfry is 7 feet tall.

By the summer of 2012 a splash pad with
15 directional fountains, cylinder sprays and
water jets was operational in the center of

The canton tree post in Berne is one solid piece of pressure-treated pine from Arkansas,
measuring 32 feet long and 18 inches square. There are 6o annular rings in the post, and
itis inscribed with the crests of each of the Swiss Cantons, or states, plus a crest for the
United States; Switzerland; Indiana; Canton Bern; Berne, Indiana; and Trachselwald,

Berne’s sister city. (Photo provided)

oL

STAY BETWEEN THE LINES -

‘Make precision application a reality with the Hi-Way® Xzalt®. Featuring a unique directional spinner, the Xzalt
~  allows operators to broadcast a 70:30 ratio of dry/liquid material precisely on one, two, or three Iahes aII from the
convenience of the cab.The mixed material delivered produces less bounce and lmproyes road adljesm'n virtually

ellmlnatlng over—appllcatlon on roadside shoulders.The Xzalt also allows operators to achlevk hlghef' appllcatlon

Determine your Romt by becoming a VIP at www.HiWayVIP.c

/ 800-363-1771 "m * © 2015 Highway Equipment Company. All rights reserved.

30 THE MUNICIPAL | DECEMBER 2015

,\



http://www.HiWayVIP.com
http://www.highwayequipment.com

the plaza. The Settler’s Statue is also featured
there, commemorating the arrival of the
original Swiss settlers. Visitors to the loca-
tion can also see the only stateside Canton
Tree and a series of flowerbed quilt gardens
boasting roughly 2,500 annual flowers and
4,220 crocuses planted in ornamental display
to replicate traditional quilt blocks. It’s all
illuminated with decorative light poles and
adorned with park benches.

Completed this year, a park and pavilion
building offer public picnic tables and restrooms.

The all-volunteer steering committee
worked five years through the steps out-
lined in their “8 Pillar” plan to secure $4
million dollars in private pledges to do all
the construction.

“People marvel at what we have done, being
such a relatively small city with a population
of only about 4,000. Much larger communi-
ties want to know how we did it, but as we
look at what has happened, the original 70
immigrants brought the theme over origi-
nally. It's something that we are all proud of.
Every development that we do now, we want

“If you want things to happen in your town, you have to
get people in the town talking about them and continue

to promote them.”

to be compatible with our reputation of who
and what we are,” Settlemyre affirmed.

Currently, the city enjoys alow 3.3 percent
unemployment rate and needs more people
to move to area. “We could use 300 new
employees over the next 18 months to take
care of growth,” he said.

To help inspire local businesses to adopt
Swiss-tradition architecture as their own,
the Berne CDC makes low-interest funds
available to store owners for renovations
and remodels that contribute to the Swiss
identity. In addition, the chamber has
aggressively implemented a “What can we
do for you?” policy, making the effort to
meet one-on-one with business owners in
their stores, helping them develop coop-
erative promotions to effectively get people

into their stores. “And you know,” Settle-
myre said, “we have no vacant stores on
Main Street.”

He also reports a trend in the number of
businesses with longtime owners, who are
ready to retire, being purchased by startup
entrepreneurs.

“These are young folks full of energy, and
we are attracting these new developments
because of our positive image and atmosphere.”

Until last year, Berne had the only Swiss-
themed McDonalds in the U.S. A change in
ownership surrendered the facade to more
conventional franchise garb, but the major-
ity of local businesses have readily agreed
to adopt the promoted Swiss architecture.
Settlemyre is hopeful that everyone will ulti-
mately see the light. »
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On the drawing board now is a video produced by the chamber
that will promote the features, advantages and benefits of living
and working in Berne. It will include interviews with local people
and be used as part of the recruiting process for local human

resources departments.

(Photo provided)

“If you want things to happen in your town, you have to get people in

the town talking about them and continue to promote them,” Settle-
myre said. “Communicate, one on one. This is very important and very
effective. Community development is a two-way street. It takes team

ABOVE LEFT: Picturesque Swiss styling and architecture on
Main Street and throughout the community give local resi-
dents and visitors a visual link to its heritage and ancestry.

ABOVE: The Law Offices of Baumgartner Attorneys PC, left, is the
newest Swiss-style remodel done in Berne. (Photo provided)

effort and working together for everything to work”

IME

MOTOR SALES

MEDIUM DUTY TRUCKS

Call Brent
260-437-4577

HOME OF THE CLEANEST SINGLE-AXLE TRUCKS

www.imelsales.com

Phone: (260) 565-3177

Check us out on the web
www.imelsales.com

2009 INTERNATIONAL 4300
Oklahoma truck, 250 hp. DT466, Allison AT,
33,000# GVW, all new snowplow pkg. w/
central hyd. & stainless tail gate sanders.

$65,000

Fax: (260) 565-4177

Email: brent@imelmotorsales.com

Call for References

Check our Mmﬁamlur%
website for
financing 24 Month Warranty
ASK ABOUT OUR
DELIVERY SERVIGE

3) 2009 INTERNATIONAL 4400
LONG WHEELBASE TANDEMS
DT466 big horsepower diesels, big Allison AT, 52,000#

GVW, air ride cab/susp., low mi., all matched, 3 avail.,
AC, CC, stereo, seats 3, paint your color available!

$55,500 eacu

v %*4

(10) JUST IN 2006 GMC 7500

Southern trucks! pre emission 7.8 Duramax inline 6
cyl. diesel, AT, hydr. brakes, under CDL, new 10" snow
plow pkg., 10" dump w/heavy hoist, central controls,
stainless tailgate salter sander, 10' Boss plow

$56,800

WHY BUY NEW?

STRETCH YOUR BUDGET LIKE MANY
OTHER MUNICIPALITIES HAVE!
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o $1,100.

International 4300

OEM - Steel Tank

— e . b

$582.

55 Gallon Aluminum

We Make And Repair Aluminum Fuel And Hydraulic Tanks
quare, Rectangular and “D” - All Openings to your specifications

* anks FMCSA Approved
F llﬂﬂlljlnmonhmlnnllli.ﬂilﬂt

AT-IN-2001 1
$661.28

GMC style 54 Gallon Tank e - e International style
R 50 Gallon Tank

As a factory-d 2ct replacement and custom ta nufacturer, Alumitank can produce a wide variety of tanks in many
conflguratlons and quantities.  Serving DOTs since 2001 Alumitank is the preferred choice of municipalities throughout the
Midwest and across the nation.

ALUMITANK @ ORDER WHOLESALE FACTORY DIRECT!

THE FUEL TANK SPECIALISTS
www.alumitank.com Call Us Toll-free At 1‘800'652'6630
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MADE IN THE
USA

The HAD - HAS
Hooklift Series is
proudly designed
and manufactured
at PALFINGER
American Roll-Off in
Trenton, NJ.

T: +1 800 851 8938

THE MUNICIPAL |

OPERATING
PRESSURE

Utilizing dual lift
cylinders, our low
operating pressure
system offers a max.
operating pressure
of 3,000 psi and
accommodates
auxiliary hydraulic
equipment.

AR IR R
STANDARD
CONTROLS

Hooklift is equipped
with user-friendly
in-cab and outside
cable controls as
standard. Optional
air or electric con-
trols are available.

LOCKING
SYSTEM

Our patented lock-
ing system allows
the jib to slide into
dumping position
without any electri-
cal components.

PALFINGER

LIFETIME EXCELLENC

WWW.PALFINGER.CO




Mayor Branch overcomes
in Tallulah

The Tallulah, La., wastewater treatment
plant facultative pond. (Photo provided)

By ANNE MEYER-BYLER | The Municipal

INCE 2014, PAXTON J. BRANCH HAS
been the mayor of Tallulah, La.,
located in the northeastern part of
the state just across the Mississippi
River from Vicksburg, Miss.

It was once a booming town, but the intro-
duction of Interstate 20 quickly pulled traffic
from US Highway 80, a major thoroughfare
through the city. That and the closing of a
large mill contributed to its downward spiral.

In January, USA Today named Madison
Parish, where Tallulah is located, the poor-
est parish in Louisiana.

However, Tallulah is still in a position to
offer rail, river and interstate transportation.
But Mayor Branch believed, from an eco-
nomic development standpoint, that it'd be
hard to market a city with aging infrastruc-
ture. He became determined to address an
aging wastewater treatment plant and a fail-
ing water plant.

The previous administration had been
awarded a $1 million Environmental Protec-
tion Agency emergency grant for upgrades to
its wastewater treatment plant after an inspec-
tion determined the city couldn’t do the needed

(Photo provided)

Personality Profile

improvements by itself. After the award, the pre-
vious mayor then decided he wanted to build
anew wastewater treatment plant, so the grant
award sat unused for over three years while he
tried to secure $4.7 million in additional fund-
ing for the new plant. The plan was to use the $1
million for a matching federal grant toward the
$4.7 million, but federal money can’t be used to
match federal money. In the interim, the mayor
became ill and passed away.

Upon Mayor Branch’s election, he sat
down and reviewed the city’s financial situa-
tion and discovered the $1 million EPA grant.
Not wanting to incur any more debt, he inves-
tigated the original plans for the upgrade
using the $1 million grant. Branch went back
to the EPA with the original plans: Engineers
assured him that they would still work. »

__________________________________________________________________________________|

“With the new plans, we will only be using
approximately 40-60 acres of the current
treatment plant, which allows us to

B decrease our environmental footprint.”

‘A’ |

Tallulah, La., Mayor Paxton Branch made
a point recently about his city’s dire water
and wastewater treatment plant situations.
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“Currently, we have a 260-acre overland
system, which is prone to opportunities for
natural and animal contamination to the
treated water prior to it exiting into state
waters,” he explained. “This is where we are
experiencing problems meeting state param-
eters with regard to our samples.”

The current 30-year-old system is built on
an older oxidation plant facility, which was
converted to a lateral overland plan. The
process uses natural ways to evaporate and
dry up the material. The new system is more
modern, using clarifiers and putting it into
a more liquid form. It goes out into Bushy
Bayou then down to major waterways.

“With the new plans, we will only be using approximately 40-60
acres of the current treatment plant, which allows us to decrease our
environmental footprint, and the natural and animal contamination
opportunities will no longer be an issue.”

The overland system is located on land that faces I-20 before the
Tallulah exit. With the amount of land used for the wastewater treat-
ment plant decreasing, the city will own close to 200 acres of prime
interstate development. The long-term plan is to use it to attract busi-
nesses, increasing sales tax revenue for the city.

While addressing the treatment plant, Branch
also had to deal with a 65-year-old water plant.
In early 2014 Tallulah endured a 24-hour period
with no water. Because of the age of the plant
and the problems it faced daily, it was impera-
tive that this project happen as well. Tests taken
over time also showed arsenic in the water,
making it an emergency situation.

Over this past state legislative session, Branch successfully worked
with the city, its engineering firm and their Louisiana state and federal
delegation, including the state senator and governor, to ensure that
news of their situation reached the appropriations personnel who
could recommend it for state capital outlay. They were successful, and
the city was just awarded $22 million for the project.

The entire project is expected to take between 36 and 48 months.
It will be done in stages with the funding appropriated by stage. The
money ensures that it will come to fruition without an unbearable
burden on local taxpayers.

With the increased demand of work vans in the industry, Venco
Venturo has developed a small crane application that will increase
productivity at any job site. Designed for increased weight, the
new van crane from Venturo will retain the rugged designs that

have set the standard for our cranes for generations.
To learn more, visit www.venturo.com.

VENCO VENTURO INDUSTRIES LLC
12110 BEST PLACE | CINCINNATI, OH 45241

@] RUGGED. RELIABLE. REAL.

36 THE MUNICIPAL |

800-226-2238 | info@venturo.com | www.venturo.com




Based on his experience, Branch offered suggestions for addressing

outdated infrastructure:

« “It is imperative that you be realistic about the life expectancy of
your infrastructure.” Going in, he knew that the current wastewater
treatment plant wasn’t meeting EPA standards. Also, the water plant
would probably only last another five years at the maximum. He
made them a top priority his first year in office.

* “Good record keeping is needed to show tests and results,” and they
need to be kept over time. Tallulah’s water plant was operating using
lime and chlorine, an outdated process. Lime can make the water
look brown and cloudy. Then, of course, tests were showing arsenic
in water samples.

« “It'simportant to know how state and federal governmental funding
allocations work, to enable events to move to your city’s advantage.”

He was aware of the EPA emergency grant and plans already made

for the upgrade. He also made sure that the state and federal delega-

tion knew the trouble Tallulah would be in without a new water plant,
and that they were aware of the problems the city faced daily due to
the outdated infrastructure.

Since a good number of rural towns are facing the same infrastruc-
ture issues, it’s important for elected officials to understand how the
funding process works and to place their city in a position where it is
noticed, Branch added.

AUSARTIC

vllww.mosmatic.com

The Hurricane Line makes cleaning and servicing
your fleet quick, safe and easy. Use under mower
decks and chassis keeping your mechanical and

structural components cleaner and longer lasting.

v remove salt, rust, debris, grass
v prolong the life of your fleet

v cleans as high as 5 feet

v solid stainless construction

v faster safer equipment service
v up to 4000psi, 250°F

G ﬁF { D 2345 W Mill Rd | Glendale, Wi 53209 USA
_P]‘J___;g!.l_,__,ﬁn tlll'ﬂ Phone: 1-855-351-9274

MOSMATIC Corp. July 2015. Subject to change without notice, Al righs reserved

Product Snapshots

NO RAMP TRAILERS

Eliminate injuries, save time and money and avoid equipment
damage with No Ramp trailers. No heavy ramps that lead to pulled
back muscles, smashed feet or severed fingers. Load or unload with
or without the tow vehicle being attached, saving time. The low ap-
proach angle helps avoid

equipment damage.

No Ramp
Trailers
Granger, Ind.
(574) 849-4073
www.noramp.com

Aid Enfsion Storage Systems

A NEW WAY TO CHANGE OIL

The EZ Oil Drain Valve replaces your stock oil drain plug for clean
and easy oil changes. No tools needed — just lift and turn the lever
to drain oil, and then return the lever to
close it. An optional hose end connects
to a hose to drain the oil into a remote
receptacle. Available for all engines.

Global Sales Group
Redmond, Wash.

(425) 999-1200
www.EZoildrain.com

Road Patcing

™ 1-866-892-4737
E% www.totalpatcher.com
Email: info@totalpatcher.com
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m Technology

Finding a social media balance
among municipalities and workers

by CHELSEA LOS | The Municipal

Social media is a widely used platform among residents all over
the country. Increasingly, businesses and nonprofits are adding
to the list of big names who have a social media presence, and
municipalities are no exception.

Fire departments and police are able to reach
out on various platforms, such as Twitter,
Facebook or even Periscope, to relay critical
messages. Wildfires in California are break-
ing news items that travel quickly thanks to
the help of social media. The recent flooding
of South Carolina saw thousands of people
take to social media to stay up-to-date on
dangerous areas of the state. Major news
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stations like Fox, CNN and NBC have used
social media to give short updates on these
major world events. So how do municipali-
ties rank on the social media chart?

_.‘!MB_U.'.ANCE

ABOVE: Nashville Fire Department
reaches out to the public on various forms
of social media including to publicize
recruiting efforts. (www.facebook.com/
NashvilleFireDepartment)

Nashville, Tenn., has a large and promi-
nent presence on social media, including
YouTube, Facebook, Twitter and Instagram.
Brian Haas, public information officer for the

“I use Facebook to tell our department’s story.”
__________________________________________________________________________________|


http://www.facebook.com/NashvilleFireDepartment
http://www.facebook.com/NashvilleFireDepartment

The Nashville, Tenn., Fire Department used Facebook to
share photos from a recent event with the public via Twitter.
(twitter.com/NashvilleFD)

|
“Posts or comments that are
political in nature or that
advertise a product or service
are subject to removal.”

Nashville Fire Department, said he stepped up the social media game
in 2014 when he started with the department.

“I quickly discovered that the department had had a Facebook
page and a Twitter page since 2011; neither had been used,” wrote
Haas. Haas has his own Twitter account, which is noted on the side
of the department’s profile. “My first posts to both were on Oct. 8,
2014, and I've been trying to use them at least several times a week,
if not daily”

He uses the pages to communicate events, stories and photos that
involve Nashville Fire Department. Simply put, he said, “I use Face-
book to tell our department’s story.” He has, perhaps, hit the nail
on the head with that simplistic idea. Like news, social media has
become limited in words and unlimited in photos, implying a clear
value for the importance of photographic stories.

He links the two accounts for the department, using one to refer
back to the other and vice versa. “I'll also use Twitter to interact with
media and other folks and to tweet out updates on breaking news
or ongoing news events,” said Haas. Haas said he is also testing his
feet in the waters of Periscope, a live broadcasting channel. He was
surprised to see dozens of people interacting with his first small
broadcast of a charity event.

However, there must be limits in place on how the social media
platforms can be used. “We have a department policy that says you're
only allowed to use social media in connection with the fire depart-
ment with permission,” said Haas. “We discourage logos and such
being used in conjunction with profiles, for example.”

Haas believes this is a policy that “is very much evolving” and
notes that it is key in ensuring the department’s image and reputa-
tion remain intact. Both Twitter and Facebook pages get a steady
flow of interaction from the general public and those working for
the department. »

AWARDED

CONTRACTS 5

f 8]

Over 280 Products to Fit Your Lifestyle...

E:.p CONSISTENTLY LEADING THE WAY...

DECEMBER 2015 | THE MUNICIPAL

39


http://www.landpride.com

continued from page 39

Nashville Fire Department created an event.
October 1 at 11:37am - @

"‘\‘\"" \~ 2N

S

1 O 1st Annual NFD Hot Rods & Hot Messes Ca...
Sat 11 AM - Wave Country - Nashville, TN

OCT by Nashville Fire Department + Join

7 Like I8 Comment #» Share

21 people like this.

The department created a public event on its Facebook
page that allows public members to add themselves to the
event and even invite friends to join. (www.facebook.com/
NashvilleFireDepartment)

Like the Nashville Fire Department, Michigan State police have also
found social media to be useful. MSP is active on Facebook, Twitter,
YouTube, LinkedIn and WordPress, all of which are managed by the
department’s public affairs section.

MSP social media is monitored more closely than Nashville
Fire Department’s page, and an official statement is shared on the
website. “The department’s social media platforms are moderated
channels, meaning all comments will be reviewed for appropriate
content.” The statement continues, “Please show respect to those
you are addressing when submitting comments. Comments that
include abusive or vulgar language, spam, hate speech, personal
attacks, or similar content will not be posted on this channel. Posts
or comments that are political in nature or that advertise a product
or service are subject to removal. We reserve the right to deter-
mine which comments are acceptable for our social media pages.

|
“Responsiveness is important to
me. Engagement is even more

important.”
|

/N

Benefit From Working
With the Auction Experts

IAA has two goals as your vehicle auction
partner: get you the best sale price while freeing
up your resources. We deliver with competitive
bidding from a world of buyers and a process
that keeps it simple so you can focus on what
matters — your community.

Contact us today to learn how we can
help municipalities like yours.

Ron Walters
Divisional Sales Manager, Remarketing Division
rwalters@iaai.com | 480.620.1111

© 2015 Insurance Auto Auctions, Inc. All rights reserved.
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We will, however, post and attempt to comment on legitimate
questions and concerns related to the mission of the Michigan
State Police.”

Sierra Medrano, MSP Public Affairs Section, said the guidelines
for social media work in conjunction with all other department rules
and regulations.

The way social media has changed over the years is exponential,
yet perhaps the most important change has come from the choices
each individual makes who utilizes the Facebook, Twitter or Insta-
gram pages.

The Nashville Fire Department posts weekly updates along with
photos from around the community, including the occasional pet
rescue. Local businesses from Nashville use their own Facebook
pages to interact with the fire department and commend the great
work. By interacting with other businesses, each community pro-
file is effectively getting additional exposure and creating a sense
of community.

The city of Charleston, S.C., is extremely active on several Instagram
accounts. Aside from sharing photos from all over the city, the Insta-
gram account also utilizes hashtags and keeps community members
involved by asking them to share and tag their city photos.

Haas also finds it important to constantly engage the public. “I try
my best to always respond to comments on Facebook or Twitter »

WANT CLEAN AIR?

MODEL M-30UV:
INDUSTRIAL
AIR-CLEANER

First ever 3000cfm

5 stage air cleaner
with PCO.technology,
the/most advanced
filtration technology
fonithe/market. §

¥, 4

Chemicalipollutants
“.Toxic Gases '

VOC’s

Carcinogens

Mold/viruses

Dust/dirt
Paint overspray
Heavy, odors
Coolant mist

OSHA compliant
5 year warranty

Call 800-234-2473
Rob at 319-231-4711
www.air-vacsystems.com

Alle—vae~

0&A

Does the department accept tips, private
messages or comments via social media, or private mes-
sages or comments on Facebook? Do you look at personal
profiles for leads?

“The Michigan State Police does not accept
criminal complaints via our department social media
accounts, but we do have an online tip tool on our website
(www.michigan.gov/MICHTIP) that citizens can use to report
criminal activity. MSP investigators do use social media sites
for investigative leads.”

How does the department respond to criti-
cism or negative comments on social media? Are comments
deleted or monitored?

“Posts or comments that violate our posted social
media policy are subject to removal. We reserve the right
to determine which comments are acceptable for our social
media pages; although it should be noted that very few com-
ments are removed.”

PATENT PENDING

* REPLACES YOUR

DRAIN PLUG

* TURN THE LEVER

TO DRAIN OIL

.

THE EASIEST OIL CHANGE

Optional Hose Connections

el e £ b~
% <C = By

LEVER LEVER » "\ LEVER A [ h_
CLOSED CLOSED OPEN 4
ATTACH THE

REMOVABLE
HOSE END

OPEN THE LEVER

CONNECT AHOSE TO DRAIN OIL

www.EZoildrain.com For Carsand Pickups order from: www.oildrainvalve.net

SOLD AT: TRACTION

NEAVY DUTY PARTS =

IzusH
TRUCK CENTERS

USA: (425) 999-1200 Canada: (877) 508-3900
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3 3 . A . Instagnam s Getthe app  Log in Instagnam Gettheapp Login
in some way. Sometimes it might just be a
retweet or a favorite, other times I'll make
sure to tweet or post something in response,” nashvilletn charlestoncountyparl
3 3 L) s 3 Nashville Tennessee Instagram account for Nashville Charleston County Parks Charleston County Parks
Sald Haas' Haas belleVeS it is wise to hSten Tennessee (NashvilleOnInstagram@gmail.com) improves the quality of life in Charleston County by
Shop615.com offering a diverse system of park facilities, programs, and

and respond to those public comments,
questions and posts to the page.

“Responsiveness is important to me.
Engagementis even more important. I don’t
want folks to think that our social media
platforms are the ‘Voice of God’ speaking to
them. I want them to know that we’re speak-
ing with them.

For municipalities looking to reach out
to their communities, members of the
sector may need to look no further than
a desktop computer or handheld device.
The free subscriptions make social media
sites an easy sell, but keeping the attention
of those involved with the content is one
additional challenge to be tackled in the

services. CharlestonCountyParks.com
1286 posts  78.4kfollowers 3,341 following
182posts 19 followers 123 following

municipal world. & The city of Nashville has several official Charleston, S.C., has a social media
accounts, including this Instagram feed. page dedicated to each area of the
On the Instagram page, the modera- city, including police and parks
tor shares photos from around the area. and recreation. (instagram.com/
(instagram.com/nashvilletn) charlestoncountyparks)

Single - Engine, High-Side Dump Street
Sweeper includes 6.7L 280HP Cummins
Powerplant That Is Designed to Perform
"Regenerative Functions"
(required to meet 2015 Emission Standards)
During Traveling and While Sweeping!

Long-Lasting Sweeping Components {Ele\.'-at;)r

Sprockets&Shoes) Lower Maintenance Costs

— AN /'/‘ i
?‘a‘» 9;3
\
==

Reliable,

1
5405 Industrial Parkway, San Bernardino, CA 92407  Phone: (909) 713-1600

MADE IN USA WWWAGIFOBAIESWEERER.COIVI EasyMaintenance and Accessibility

=
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Product Snapshots

GRIP STUDS NEW TRACTION STUD

Grip Studs announces Model 1912, the heftiest stud yet
in its line of screw-in studs for sewer cameras, skid
steers, loaders, trucks and work boots. Patented wide-
auger threads and a carbide core afford unparalleled
performance in the slipperiest conditions without the
danger of snapping tire chains and cables.

Grip Studs
Merlin, Ore.

(855) 538-7883
www.gripstuds.com

Your Return on Asset

Extend the life of your fleet with ValuGard
anti-corrosion products. Outstanding
durability and proven performance. For a
no-obligation consult, call or write today!

INTEGRATED WORKFORCE
MANAGEMENT PLATFORM

Aladtec is the leading online employee scheduling and workforce
management system in the public safety sector. Aladtec provides an
integrated platform for scheduling, time and attendance, forms, cer-

tification tracking, payroll reporting, file storage, document manage-
ment and other specialized tools
for effective workforce optimization. =~ By Automotive International Inc

For a free trial visit www.aladtec.
com or call (888) 749-5550.

Aladtec
Hudson, Wis.
(888) 749-5550
www.aladtec.com

8855 Blue Ash Road «Ci ncinnati, Ohio 45242
513-489-7883 800-543-7156
www.valugard.net

MOBILE ROAD SENSOR

Introducing The New RoadWatch® Bullet”

RoadWatch)

D..71
vuncl.

Accurately measures both air and surface
temperatures with a faster acclimation time aeTm;

Patented sealed sensor withstands tough
environments for a lower total lifetime cost

Easy to install and service, capatible with A X

RoadWateh®

current RoadWatch hardware

Call to order yours today!
1-800-459-7328 | CVGRP.COM
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Loft apartment as part of a mixed-
use development in Pontiac, Mich.
(Photo provided)

—

Place-based development
What developers and communities want

By MARK WYCKOFF, FAICP and JAMES TISCHLER | AICP

I  Piacemsking required to create

quality places
Demographics are changing, markets are changing and communi- Placemakingis the process of creating quality
ties are changing. Talented workers have skills that are in high Places where people want to live, work, play
. . and learn. There needs to be several qual-
demand, and they can live anywhere they want. They will not . ) . .

. .. . N . ity places in each region for the region to be
choose your community unless it is a high-quality place with a lot  cconomically competitive. Creating quality
of amenities. Jobs increasingly locate where there are an abun- places is a constant process of placemaking
dance of talented workers. Thus, creating a quality place is the ;hat fofcuses on public spaces af;‘ the inter-

. . o . o ace of private spaces with public spaces
first step to talent and job attraction and improved economic com- o privare sproes with prbC P

.. . . . (building facades, “build-to lines,” height and
petitiveness. But developers will not build what is needed unless . king especially). »

the community makes it easy for them to do so.
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Product Snapshots

SAND AND SALT STORAGE SOLUTIONS

ClearSpan Fabric Structures are a fast, economical solution for
sand and salt storage, warehousing, equipment storage and more.
ClearSpan buildings feature high clearances and

spacious interiors without support posts,
ideal for maneuvering trucks and
equipment inside the structure.

ClearSpan Fabric
Structures

South Windsor, Conn.
(866) 643-1010
www.clearspan.com/ADTM

IAA VEHICLE REMARKETING

The IAA Remarketing Division works with government agencies to sell
thousands of high mileage, lightly damaged vehicles every year. IAA
buyers in more than 110 countries can purchase vehicles through
weekly live and live-online auctions.
Visit IAA-Auctions.com to learn more,
or contact Kevin Park at (801) 690-4971
or kpark@iaai.com.

Insurance Auto Auctions
Westchester, IlL.

(801) 690-4971
www.lAA-Auctions.com

blitiroot

By Olvidium

Oblitiroot is a sewer line
foaming root killer

that leaves a thin
protective coating against
new root growth.

Sold direct from the manufacturer for
the best prices.

www.olvidium.com
1-877-747-3071
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Barriers: Limited master plans

Most master plans are old or outdated. They
are not based on contemporary analysis of
demographic changes or informed by recent
market trends. They focus primarily on land
use and infrastructure and fail to consider
urban form and the value of amenities (parks,
trails, entertainment venues, well-equipped
public spaces, good transit, etc.). In addition,
they have no section on placemaking or pri-
orities for public investments, and no clear
guidance on plan implementation.

Outdated zoning ordinances

Most zoning ordinances are older and more

outdated than master plans. Most still have a

strong separation of land uses, cater to cars

and not people, and require excessive park-
ing. They also limit density and mixed-use in

locations where they should be the highest.
Most ordinances permit by right the suburban

development forms in downtowns and along

key corridors, which kill walkability and the

ability to densify. Most require a special use

permit or other special approval, even though

these are the very contemporary development

forms that add interest to urban places. Most

make it difficult to build downtown and easy
to build at the periphery of town. And lastly,
most ordinances are not sensitive to the time it

takes to get through development review and

approval. Review procedures that take a long

time and/or require alot of public review are a

disincentive for mixed-use development.

Under- and overregulation
Underregulation includes regulations in
downtowns and key commercial corridors
that allow one-story buildings, instead of
requiring two to three stories. Underregula-
tion includes not permitting “missing middle”
housing and only permitting single-family
homes, duplexes and garden apartments.

Overregulation includes downtown rules
requiring onsite parking; planned unit
developments for mixed-use buildings; and
prohibitions on sidewalk dining, street per-
formers, bicycle parking, angle parking or
sandwich signs.

The result is low-quality development or no
development— often in the downtown, where
the best-quality development is most needed.
Buildings with long economic lives and char-
acter, adaptable to many different uses, are
being replaced with comparatively cheap
buildings with short economic lives and little

Whatis a charrette?

Charrette is from the French for “cart”
or “chariot.” Nineteenth century
Parisian student architects worked
in teams up until a deadline, when a
charrette was wheeled among the stu-
dents to pick up their work for review
while they were working furiously
to apply the finishing touches. They
were said to be working en charrette,
in the cart.

In municipal planning, the char-
rette is a multiday, collaborative
planning event that harnesses the
talents and energies of all affected
parties to create and support a
feasible plan that represents trans-
formative community change.

Residents discuss a mixed-use proj-
ect in Pontiac: business on first floor,
housing above. (Photo provided)

adaptability. Such changes reflect a temporary
view, instead of building and maintaining a
quality place that is resilient and adaptable to
changing markets and demands.

What developers want

All developers want predictability and clear
development regulations, but the best
developers want a real partnership with
the municipality: evidence that the master
plan has broad stakeholder support; that
the planning commission and council are
on the same page; that the community sup-
ports quality development; and that the
community will get approvals right, and in a
reasonable amount of time.

What communities must ensure

The community should not, however, take
whatever a developer offers. Instead, it should
ensure quality development in conformance

with plans and regulations. It should ensure
that concerns of disadvantaged persons
are adequately considered, while engaging
citizenry and businesses together to create a
common well-articulated vision of the future
of the area and updating of regulations. It
means a well-trained and coordinated staff,
planning commission and council.

Five essential principles

It comes down to the following “musts”:

1. Put people ahead of cars downtown, at key
nodes and along key corridors.

2. Communities must be walkable and
bikeable.

3. Increase residential density downtown, at
key nodes and along key corridors.

4. Allow mixed-uses downtown, atkey nodes
and along key corridors.

A. Retail and personal service on first,
second and third floor residential;
offices on second floor if building is four
or more stories

B. No onsite parking requirement in
most cases

C. Encourage mixed-income residential
units.

5. Put building form over land use when
it comes to regulation outside of single
family residential areas.

A. Allow no one-story buildings downtown
or at key nodes and probably notalong
key corridors

B. No parking in front of buildings unless
on the street

6. Have fixed-route transit from downtown to
keylocations if the population is over 5,000

There is more you can do

Municipalities can increase the likelihood of
quality development by doing target market
analysis; developing charrette-based master
plans; and using form-based codes.

The TMA method analyzes the whole range
of household and building types. Charrettes
permit broad public participation, and
often achieve both public and developer
approval in a much-shortened time frame.
Form-based codes are development rules to
achieve a specific urban form.

In short, municipalities can achieve the
above by creating streamlined development
review procedures to “by right” status, tied
to market-analyzed, stakeholder-engaged,
charrette-facilitated, master plans and form-
based codes.

46 THE MUNICIPAL | DECEMBER 2015



Miplace “Missing Middle” B |

housing design competition wn at’s vnur Sign?

An international sampling of architects and design stu- Rhino Tool Company’s Gas Powered Dl'iVGI'
dents stepped up to solve the problem of Michigan’s < = g
is the Ideal Tool for Sign Post Installation

growing need for more diverse and affordable housing

options to better fit the demands of urban lifestyles. The
phrase “missing middle” refers to housing sites such
as duplexes, fourplexes, bungalow courts, mansion
apartments, live/work units and courtyard apartments.
These types of housing have rarely been built since the
early 1940s due to regulatory constraints, the shift to
auto-dependent patterns of development and the incen-
tivization of single-family home ownership.

This first-ever “Missing Middle” Housing Design Com-
petition was the cooperative work of numerous sponsoring
organizations. The primary planning groups included: AIA
Michigan, Michigan State Housing Development Author-
ity, MSU’s Land Policy Institute, the Michigan Municipal
League and the Michigan Chapter of the Congress for the
New Urbanism. In addition, other endorsing sponsors
included the Michigan Historic Preservation Network,
Michigan Association of Planning, Habitat for Humanity
of Michigan and the Community Economic Development
Association of Michigan.

The five winning designs and designers were recog-
nized at an Awards Symposium in June. First place winner,
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Reprinted with permission from Michigan Municipal League’s n q 4 thLDV\z
magazine, The Review, September/October 2015. . i

Mark A. Wyckoff, FAICP, is senior associate director at Michigan
State University’s Land Policy Institute. He can be reached at
(517) 884-7742 or wyckoff@landpolicy.msu.edu.

James Tischler, AICP, is director of Michigan State Housing Devel-
opment Authority’s Community Development Division. He can be
reached at (517) 241-0050 or tischlerj@michigan.gov.
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Outdoor LED luminaires are now being
offered in a variety of form factors, includ-
ing period-style teardrops such as the ones
used in Rothschild, Wis. (Photo provided)

e
g s

Village of Rothschild installs teardrop LED
luminaires to bring traffic downtown

HE SCENIC VILLAGE OF ROTHS-
child, Wis,, sits along the tree-lined
shores of the meandering Wis-
consin River and serves as home
to nearly 5,000 people. Like many
small towns, over the years the village’s infra-
structure had deteriorated and foot traffic in
its business district had diminished.
The village launched a streetscape project

in 2010 to rejuvenate historic Brown Bou-
levard and boost patronage to its array of
businesses. While Brown is not a main artery
for the village, it is a landmark and connects
drivers to a major highway.

Timothy Vergara, administrator of public
works for Rothschild, indicated the area was
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“The challenge was how

to incorporate modern

technologies into a streetscape designed to

duplicate earlier days.”

previously lit by cobra head lighting fixtures
with 150-watt high pressure sodium lamps.

“Brown Boulevard was poorly illuminated
for both vehicles and pedestrians,” Vergara
said. “The village implemented the streetscape
project to increase light levels on the streets
and sidewalks while creating a sense of yes-
teryear, which was important since Rothschild
was founded in the early 1900s”

The project included construction of
new 5-foot concrete sidewalks —some
with color —and installation of tree
planters and decorative tree grates. Nine
historically styled teardrop LED lumi-
naires are used to illuminate the area and
reinforce the impression of days gone by.
The fixtures replicate the street lights that
graced American downtowns during the »
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first half of the 20th century and combine
high-performance optics with rugged die-
cast construction.

“Village officials had a goal to make Brown
Boulevard more inviting, while saving
energy and reducing maintenance,” Vergara
said. “The challenge was how to incorpo-
rate modern technologies into a streetscape
designed to duplicate earlier days, while
avoiding an overlit appearance.”

Daryl Peterson, project engineer, said his
firm originally considered installing 12 lumi-
naires along Brown Boulevard. The number
was reduced to nine because of concern the
illumination would be overwhelming.

Teardrop LED fixtures are spaced 80 to
100 feet apart, with pole spacing varying to
accommodate tree planters and driveways.
Five luminaires were installed on the north

side of the boulevard and four on the south
side, mounted on 18-foot fluted decora-
tive poles with a 17-inch base. The poles
include a dovetail track for modular acces-
sory attachments, which can be added ata
later date.

Mlumination levels range from .8 to 1.4 foot-
candles, with a 4.0:1 average to minimum.

“Visibility is greatly improved — especially
for drivers who now have greater depth per-
ception,” Peterson said. “Many people have
commented that they prefer the white light
over the yellow illumination from the high
pressure sodium system because it makes
them feel safer”

One of the project challenges was to
limit glare on the adjoining major arte-
rial, which is located down gradient from
Brown Boulevard.

ABOVE: LED luminaires such as these installed by the village
of Rothschild, Wis., can save 50 percent or more in energy

costs over traditional high-intensity discharge light sources.
(Photo provided)

LEFT: With an expected service life of 20 years, LED solutions can
virtually eliminate the maintenance costs typically associated with
street lighting. (Photo provided)

|
“Visibility is greatly improved —
especially for drivers, who now

have greater depth perception.”
|

“The teardrop LED fixtures eliminate much
of the side glare associated with other lighting
systems — even those with shields,” Vergara
said. “Yet, they provide the light coverage
needed for drivers and pedestrians.”

Fixtures are illuminated from dusk until
dawn and controlled by photocell. The village
will inspect and clean the luminaires every
autumn and spring.

“We anticipate much less maintenance
than with the high pressure sodium system,”
Vergara said. “The teardrop LED fixtures are
a beautiful addition to Brown Boulevard, and
the simple use of channels on the poles gives
us the flexibility we need to add arm acces-
sories in the future””

Information provided by Holophane, an
Acuity Brands company.
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Product Snapshots

WASTE AND RECYCLING SOLUTIONS

The natural light and airflow of a Calhoun fabric building will keep
your materials dry while eliminating
the need for excess daytime lighting.
Increase your return on investment
with Calhoun’s free-span, fully engi-
neered buildings!

-

Calhoun Super Structure
Tara, Ontario, Canada

(800) 265-3994
www.calhounsuperstructure.com

GAIN CONTROL WITH WINTER ROAD
MAINTENANCE DATA

Cut winter road salt use and stretch the budget further by installing
the GPS DataSmart Winter Road Maintenance Reporting System on
snowplow trucks. Accurate reports and
maps, showing the amount, type and
location of deicing materials applied
to roads, help you make better deci-
sions and plan for the next snow event.

Cirus Controls
Minneapolis, Minn.
(763) 493-9380
www.ciruscontrols.com
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The what, how and where of lift
station assessment

University
Veterans
Admin

By streamlining the process of condition
assessment of lift stations, wastewater
departments can review more stations
in a manageable amount of time — as

is necessary in Hampton, Va., for
example. The coastal community has
104 sewage pump stations, the majority
of which are more than 50 years old.
(Photo provided)

BASIN AGE:

" 50 years and older
40 years and older

30 years and older

B less than 30 years old

By JODI MARLIN | The Municipal

B Part1of2

Having a large number of sewerage lift stations that need assess-
ment is only one of the wastewater treatment challenges in need

of actionable, real-world solutions. Sewerage problems of all types,
but particularly overflows, raise the public’s ire at the speed of

light: which is why techniques for assessing, repairing and reha-
bilitating sewerage lift station problems made the docket of Water

Environment Federation’s webcast menu earlier this year.

During the presentation, titled “Lift station
condition assessment, repair and rehab — the
‘Full Monty,” volume was the first obstacle
discussed. In a case study presented by Dr.
David Powell, water resources engineer at
Woolpert, the methodology and analysis pri-
orities for assessing sewerage pump station
conditions were viewed through then lens of
Hampton, Va., a historic coastal community
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with sewer stations that date anywhere from
World War II to the present day.
Seventy-three percent of the 104 sewage
pump stations in the Hampton area are more
than 50 years old. They reflect different best
practices in well design, including both two-
well design and suction lift station. In the
1990s sewer service expanded farther into
coastal area, adding numerous low-volume

stations. Custom and individual facility sta-
tions are also part of the mix.

The process of pump station assessment,
whether sewer or stormwater, is comprised
of knowing what information you should
collect, how to collect it and what to do
with it: i.e., who to pass it off to and what
information requires action. The same
general categories apply to both, although
maintenance-specific conditions are dif-
ferent for stormwater.

What to collect

1. First, look at the building envelope, both
above and below ground. Where is your
station, and what is its elevation? Things
that should be noted about the condition
of the equipment are things that “most
people equate with safety and anything
needed to keep the station in good func-
tioning order,” like fans, hatches and lights,
Powell said.



ABOVE: The building envelope, or outer structure, of the station is
among the first things that should be evaluated during a condi-
tion assessment. This is a station roof that was hit by a crane: It’s
a minor repair, but one that is necessary so that it doesn’t could
contribute to larger or long-term issues. (Photo provided)

BELOW: This surface degradation on the building envelope was
fixed with coating that didn’t take. This should be noted in the
assessment in order to move forward with how the station is
performing, said Dr. David Powell, a water resources engineer at
Woolpert. (Photo provided)

Take into consideration the architecture of the well itself. In
some older stations for example, hatches open directly into the dry
well, leaving the potential for gas “and all of those other unpleas-
ant things that come along with accessing a wet well inside the
pump station.”

Other notable situations may include surface degradation,
coatings that are failing and — as has actually happened —a
drive shaft station in a corrosive environment being held up by
a two-by-four. »
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2. Pumps and piping data will vary markedly. Their install dates are
reliable keys to how they should be performing. Drawdown testing
will provide actuals; failure and breakdown histories; and data from
preventative and reactive maintenance records, which should be
weighed as well. Piping and valves can also be tested, he said, but
testing tends to show what the thickness is only at that exact spot.
Testing at a low versus a high spot will give very different results that
can skew the overall picture. As an alternative, consult the preventa-
tive maintenance records.

“Unless you are hearing every day
from the people that have to go out
and service these things, you really
can fool yourself into thinking a
station is fine, when in reality it just
takes a lot of work to keep up.”

In this specific example of condition assessment, a 2-inch by
6-inch board holds up a pump at a dry shaft station in a very wet
environment that has caused rapid corrosion. (Photo provided)
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3. Accept that the pool of professionals qualified to assess electrical
components and controls is quite small. “Not everybody knows, or
needs to know, what all of the individual components in here are. But
where do you stop?” he asked.

While not every single counter or sensor needs to be tracked — usu-
ally via purchase order or work order management system — it is
helpful to know how often you have to go out and work on the con-
trol panel.

“You don’t have to get into all the weeds, but you do need to know,
generally, where to look,” Powell said. “The control panel, and then
the associated wires for the motors, really are two good categories
to look into.”

4. Data on the operating condition of hydraulics must be collected
because, “This is where the finished floor and the inverts come in.”
This will provide an idea of what the operating volume can be. If the
operating volume is relatively small compared to the flow rate, the
pumps will run often and parts will wear out faster. It also lets the
operator know when the system is going to surcharge.

In both submersible and suction lift stations, on the gravity side,
the pump start/stop, depth to influent, depth to ground and control
points need to be documented. On the pressure side downstream, the
information collected should include the elevation from the discharge
side out. »

. “Electrical and
controls really
are subjectto a
limited knowledge
pool,” said Powell.
“Not everybody
: knows —or needs
= Ao to know—what
BN qll the individual
' e | components in
\mimy here are. But where
WmESL  do you stop?”
) (Photo provided)
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ABOVE TWO: Hampton, Va.’s pump stations vary in building material, size, design and
elevation. Some of them were built during World War Il; others as recently as the 2000s.

(Photos provided)

Collection methods

The two main ways to collect and keep track
of building envelope, pump, pipe, electrical
component and hydraulic data are digitally
and the old-fashioned way: pencil and paper.

With use of alaptop or pentop the data is con-
sistent. There tends to be less forgetting to write
something down or mislabeling something
(such as 2” vs. 2 inch vs. 2 in). This methods
takes a little extra training, he noted, because
itrequires the operator to be computer savvy.

Paper recording sheets, on the other hand,
canbe handed off easily to the next person due
to complete a task on the station. Additionally,
the data input process can be easily resumed
if disrupted, something that happens often
in high-pressure environments. Handwritten
records are sometimes difficult to read, how-
ever, and sometimes need to be cleaned up.

Powell also recommends taking pictures
to document situations, if possible; but be
mindful whether there’s room to store them
on the system.

Lastly, review work orders. Custom
reports can be created in most asset man-
agement or computerized maintenance
management systems.

“This is really where you can parse through
a lot of history all at once. But unless you are
hearing every day from the people that have to
go out and service these things, you really can
fool yourselfinto thinking a station is fine, when
in reality it just takes a lot of work to keep up.”
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Analyzing the data
Now that the information has been collected,
“the more the merrier really is the key. Opera-
tions crews have the institutional knowledge:
They know which ones they go out to all the
time. Engineers typically have the bigger pic-
ture in mind of where’s the capacity problem
in the system... going even way out, some-
times, to your finance managers can really get
everybody on the same page.”

But know your limitations. For example,
Powell noted that not many operators have
the expertise to evaluate the structural condi-
tion of the building; so don’t overstep.

“Keeping your eye on the prize is key, in
that we want to reduce overflows.” For
instance, mortar cracking and chipping are
not always critical.

In Hampton it was discovered that
preventative maintenance and reactive
maintenance records were lacking in terms of
specific information. Yet there were numer-
ous PMs and RMs filled out on the pump
stations, which then had to be waded through
whenever anything went wrong to determine
ifitwas related to the pump or if maybe a fan
broke or a hatch needed replacing.

Instead of creating computerized mainte-
nance management system work order codes
for each one of them, he recommended, con-
centrating on the general categories: building
envelope, pumps and mechanicals, electri-
cal and operating conditions, which includes
debris in the wet well. “That will help you
keep an eye on things.”

BELOW: All the work of condition assessment
is done for a singular purpose: Avoiding
sewer system overflow. (Shutterstock photo)

Field access to work orders is also helpful.
Accurate drawdown testing can be difficult,
but critical.

“Ifyou don’tisolate the wet well on a station
that has significant changes in flow rate, you
really can shoot yourselfin the foot by saying
that the pump performance is half of what it
should be, or even twice what it should be.”
Compare that hand-collected data to flow
meters for an idea of the flow the station is
really seeing.

Next month: Repair and rehabilitation



Product Snapshots

HYDRAULIC UTILITY PLOW

This plow features rapid hydraulic lift and angle controls, as well
as a full trip 72-inch moldboard
with 48-inch trip board. It
comes with a one-plug
electrical connection and

a handheld, illuminated
controller. Mounts are
available for select Gator,
Ranger, Case, New Holland

and Club Car models.

Curtis Industries LLC
Worcester, Mass.

(508) 853-2200
www.curtiscab.com

SECURE THE JOB SITE WITH NATIONAL
MOBILE STORAGE

Theft, vandalisma nd
inclement weather can
disrupt any project. Ensure
your equipment is safe by
relying on storage contain-

ers with reinforced security
lock boxes and weather-
resistant siding for added
protection. Call National
Construction Rentals at
(800) 352-5675 today.

National Construction

Rentals
(800) 352-5675
www.rentnational.com

HUSKY PORTABLE CONTAINMENT
PRO500 TANK LINER

Husky Portable Containment has designed a new folding frame tank
liner: the PRO500, patent pending. Designed with mega capacity in

mind, it has specially designed “bladders” welded to the side walls
that, when deployed, will add approxi-
mately 500 gallons of capacity

to the original size of your T r —r—
tank. The four bladders, two \u

on each folding side, =5

can be deployed
independently.

Husky Portable
Containment
Bartlesville, Okla.
(800) 260-9950
www.huskyportable.com
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Spreading goodwill and season’s tidings

By SARAH WRIGHT | The Municipal

Year-round, first responders make an impact in their communi-
ties —both on and off the clock. The majority of those in the field
want to make lasting, positive contributions to the community
they’ve signed up to serve and protect.

While last year held some bad press, extraordinary kernels of
good deeds popped through, too, fully exhibiting the heart of the
first-responder community. These are just two of the departments
that took on the mantle of Santa’s helpers. They encompass the
good tidings shared by many.

Toys In place of tickets
The Lowell, Mich., Police Department’s “toys
instead of tickets” operation spiraled into
viral fame, amounting to “the craziest time
of our lives” for officers of the city of almost
4,000 residents.

“It was started by UP TV and
RobBlissCreative.com,” Police Chief Steven
Bukala said. “Rob is a former Grand Rapids
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resident but has adopted Lowell as his home-
town. They approached us last fall with this
crazy idea.”

That idea? Handing out Christmas gifts
during traffic stops. Bukala recalled one
of the first things he asked was how they
planned to pull it off. Also, while ironing out
the details, he said, “I was adamant that they
had to be legit traffic stops.”

It was decided the operation would target
minor traffic violations like dangling objects,
overly tinted windows, headlights that were
out—largely equipment violations drivers
are often unaware of and the department
doesn’t usually take the time to pursue.
From there, the local Meijer supermarket
was brought on board. Located 2 miles from
where the stops would occur, the store served
as the base for obtaining gifts.

“We had a traffic spotter — me — and an offi-
cer (Scott VanSolkema) who pulled them over
and got to give them the presents,” Bukala
said. “Camera crews were hidden amongst
the stores and pedestrians. They had smaller
cameras, not like the ones used by news
crews.” While the Lowell department uses
body cameras, VanSolkema’s was switched
out for a high-def camera and a microphone.

During the stops the officer tried to pull
information from the drivers — namely, what
they wanted for Christmas. The task proved
difficult at first. “We were 0 for 5 for the first
few (stops). But once we got that first one, it
was a domino effect””



On the Web

Check out the Lowell, Mich., Police Depart-
ment’s surprise Christmas traffic stops at

www.robblisscreative.com.

When the crew at Meijer heard the Christ-
mas wish on the radio, they’d run to retrieve
the item and race through a checkout lane
dedicated for the operation. As Rob Bliss
drove, wrappers quickly put holiday paper
on the presents.

Once on the scene, the present was given
to the officer to give to the driver.

“I estimate it was a 15-minute window
from start to finish,” Bukala said, noting
anything past that would have been too
long.

CBS National

NBC Nightly (National)

NBC: Today Show (National)

MSNBC: Morning Joe (National)

MSNBC: Last Word (National)

298,164

307,409

While there were several happy drivers,
Bukala said, “Generally, locally, we got a lot
of heat.” Since the operation occurred in the
business district, “Businesses were afraid we
were driving away customers.” Calls even
made it to city hall.

However, after the operation, which
occurred on a Wednesday and Thursday,
Bukala said, “First thing Friday I approached
businesses and told them what we were
doing. Some of them responded with “Wow!
How did you keep it a secret?”

2,902,875

FACING PAGE: Officer Scott VanSolkema with
the Lowell, Mich., Police Department receives
a hug after handing off presents instead of a
ticket for a minor equipment infraction.

LEFT: Packages were driven from a local
Meijer to the traffic stop, with Rob Bliss
bringing them to the officer involved to give
to pulled over motorists. Motorist were picked
by Police Chief Steven Bukala, who was on
the look out for minor equipment violations.

CENTER LEFT: Officer Scott VanSolkema
was tasked with not only giving gifts but
also extracting what people wanted for
Christmas, which at first was not an easy
task. However, once he succeeded, a team
at Meijer would grab the gifts and rush
them to the traffic stop —to the surprise
and delight of the motorists.

(Photos credit: Rob Bliss Creative)

After the operation wrapped up, the video
went live and was picked up by social media
and news agencies across the world.

“We had 35 million hits in the first week,”
he said. “I believe we’re at 100 million hits
presently. It’s been surreal and humbling.
Because of the amount of attention we
received, we could not keep up with all the
praises and responses. The week after it was
released is a big blur for us.

“We get calls from other police depart-
ments, asking how we pulled it off. I've been
encouraging them to do it — by all means, top
us.” Bukala stated his officers, not just Van-
Solkema, walked away seeing “it’s better to
give than receive. They saw the joy and excite-
menton everyone’s face, and just the sense of
the Christmas spirit.”

The department has nothing special
planned for this December, noting some-
thinglike they did in 2014 would only happen
if they got another sponsor. Besides, Bukala
said, they wouldn’t want to do it every year or
people would start to expect it. »

6,101,882

7,358,318

Greenfield, Wis., Fire Department kept track of #ShovelltForward’s
trending using analytics, including following its viewership in dif-

ferent news circuits, both locally and nationally. (Data provided)
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continued from page 59

#ShovelltForward

“I dare say it was the culmination of four years
of encouraging them to do the right thing,”
Greenfield, Wis., Fire ChiefJon Cohn said. He
explained “Do the Right Thing” has been the
department’s informal campaign ever since
a crash that tragically ended the life a 4-year-
old girl. “We made it our mission.”

Cohn became chief of the department in
2011. He and his men and women kept the
momentum going even as faces within the
department changed, eventually allowing
that mission to supersede an overly policy-
laden approach. All those efforts led up to the
department’s moment of viral fame last Super
Bowl Sunday.

Recalling that day, Cohn said a heavy,
wet snow was falling. An older gentleman
went out to shovel his drive, started to not
feel well and went inside. His wife found

“I don’t think we did anything differently than him in astate of cardiac emergency: With
- - the help of dispatch, she completed hands-

; 2
Otl er dep artments would dO. only CPR until paramedics arrived and took

him to the hospital, where he was placed on
advance life support.
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Snowplow ¢ Scrapers ¢ Hitches * Wings * Spreader

Anti-ice * Pre-wet * Vegetation * Combination ¢ All Season Bodies

Monroe MDS All-Season Body

The MDS bodyhas a low side height to make hand garbage
pickup easier, and the ability to dump directly into a
garbage packer makes work safer!

-2.5 Cu. Yds.
- 59" Lower Side Height for Manual Loading
- 38" Tailgate Height Designed for
Dumping Into a Garbage Packer
- 65 degree Dumping Angle
- LDS 455 Hydraulic System

STl [ed1] 9 Monroe Truck Equipment
- 1051 W. 7th Street, Monroe, Wl 53566

TRUCK EQUIPMENT

For more information call or visit us online af:

800-356-8134 www.monroetruck.com
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FACING PAGE: Greenfield, Wis., firefighters
and paramedics were pleasantly surprised
when the gentleman they took to the hos-
pital with a cardiac emergency walked into
their station one day. The man and his wife
now plan to help the department with its
hands-only CPR initiative. (Photo provided)

RIGHT: Greenfield, firefighters and para-
medics returning to the scene of a call

to finish shoveling and plowing a local
gentleman’s drive. The kindness went viral
worldwide, with a call to #ShovelltForward.
(Photo provided)

That might have been where the call ended.

Realizing the driveway still needed plowed and
shoveled, however, a group of firefighters and
paramedics asked for permission to go back.

“I'was watching the Super Bowl when one of
our battalion chiefs sent me the photo,” Cohn
said, noting the firefighters and paramedics
understood the family was going through a
hard time. »

IVIAN
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i

WWW.EMERSONJACKS.COM

1-800-633-5124

AIR JACKS * AIR HYDRAULIC JACKS * AXLE JACKS
WHEEL JACKS * TRANNY JACKS * CLUTCH JACKS
RAMPS * SAFETY STANDS * CYLINDER LOCKS * WEDGE LOCKS
OIL AND ATF CADDYS AND MORE!
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continued from page 61

“We are traditional and social media savvy,” Cohn said, which is why
he held off posting the photo. “I thought it was going to get lost in the
Super Bowl posts.” Instead, he created the post and scheduled it to
appear after the Super Bowl — then went out to shovel his own drive.

Later, when he checked the photo, it had 150 likes. But each time
he refreshed, that number leapt by hundreds. He noted, “You can’t
plan viralness.”

The story hit the national news circuit after ABC News picked it up.
Cohn found himself the voice of the department, since the firefight-
ers involved weren'’t in at the time.

“I don'’t think we did anything differently than other departments
would do,” he said; however, he added it'd be cool if others took the
Greenfield firefighters’ example and helped each other. That became
the start of #ShovelltForward. “It started trending worldwide.

That was a happy accident, since Cohn had said it on the spur of the
moment. But he hoped it would become a hashtag to connect those
who can shovel with those who can’t. That seemed to be the case, as
the East Coast found itself getting dumped on by snow.

The department’s sudden viral fame brought other benefits,
namely for the Hunger Task Force of Milwaukee’s big peanut
butter drive.

“We were getting a lot of calls from people wanting to do something
nice for the firefighters,” Cohn said. “We used our last breath of fame
to collect peanut butter. We had reached a lull in the drive, but this
got it back on the front page”

The story wasn'’t finished yet. On a happy note, the man for

I
whom they had shoveled had a miraculous recovery and walked W E R E S I U
into the fire station. He even posed for a photo with the firefight-
ers and paramedics. [
“And we're not done paying it forward,” Cohn said, noting the man
and his wife have become really close friends with the department AN D WE R E H ER E

and will be helping out with a new hands-only CPR initiative.

At the end of the day, Cohn said he hopes their experience will
inspire other to just do the right thing. “It was a lot of fun —it’s still a
lot of fun. It really paid off. It was our ‘aha!” moment.” The experience m

has given further motivation to the department. M

COLLEGES & UNIVERSITIES

Southern Illinois University is a top-tier,
nationally ranked research university. Qur
faculty are some of the most cited experts
in their fields, and they still give their
students the personal attention they
deserve. Reciprocated commitment is the
basis for academic success.

DOUBLE EDGED GRADER BLADES

Our Workforce Education and Development
bachelor’s degree-completion program is
offered in a fast-paced, fliexible format, with
just such commitment in mind. Find us
online at EXTENDECAMPUS.SIU.EDU, email
us at oceana@siu.edu or call us at
757/422-4352.

270-889-7114

295 Clarksville St., P.O. Box 50
Trenton, KY 42286
Fax: 270-466-7882

S][U Southern Illinois University

CARBONDALE
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m Fabulous Festivals

Nights of Lights

Most city festivals run for a day or a weekend. A few stretch out
longer, occasionally a week or more.

But St. Augustine, Fla., the nation’s oldest city, may well have
the longest holiday celebration in the United States. The city’s
Nights of Lights commences the Saturday before Thanksgiving and
runs through the end of January.

During that time, it’s bedecked with more
than 3 million tiny white lights draped from
buildings, trees, bridges, light poles and
every other opportune venue. Accompany-
ing the ubiquitous display of festive brilliance
are tours, entertainment and fine dining
throughout the area. Horse-drawn carriage
rides, boat tours and guided walking tours are
offered nightly, and holiday trolley rides are
available through Jan. 3.
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Other attractions include:

¢ A Christmas parade and tour of homes

« Regatta of Lights and a two-day Holiday
Tour of Inns

e Luminaries at the historic St. Augustine
Lighthouse

o Surf Illumination, including the ceremo-
nial lighting of decorations around the
ocean pier

« The New Year’s Eve Beach Blast Off, with live
music, food and fireworks

ABOVE & RIGHT: The entire historic district
of the seaside colonial settlement of St.
Augustine, Fla., decks out in white lights
from before Thanksgiving through January.
The beautiful displays and accommodat-
ing local businesses have had the effect

of prolonging the city’s tourism season.
(Shutterstock photos)

Also folded into the celebration are an arts
and crafts festival, Christmas train rides
sponsored by Ripley’s Believe It or Not!, free
drive-in movies, concerts at the local amphi-
theater and a 5K run.

Paul Williamson, St. Augustine’s director of
public affairs, has been involved in Nights of
Lights for the last 15 of the festival’s 22 years.

“All we do is decorate a city that is beautiful
anyway,” he said.

Aside from St. Augustine’s aesthetic
attraction — “One of the nicest things to
do here is simply walk around the city,
Williamson said — the festival provides
pragmatic benefits.

St. Johns County attracts more than 3 mil-
lion overnight visitors a year. Almost all of

”



Shutterstock map

2015 festival dates: Nov. 21-Jan. 31

ABOVE TWO: Municipal government, business and private citizens all get in on the act of
decorating the historic district of St. Augustine, Fla., with tiny white lights during the holi-
day season. Trains, trolleys and specialty tours add to the experience. (Photos provided)

________________________________________________________________________________|
“What really makes it work is the community
steps up and decorates their own properties at
their own expense.”

them stay in St. Augustine, a city of less than
14,000. “We figured we could stretch our
visitor season by having this umbrella event,”
Williamson said.

A private contractor decorates the hun-
dreds of unique buildings, arches and other
structures in the city’s historic district. By
local ordinance, lights fixed more than 10

The city drapes the lights on public prop- feet above ground can be kept in place year-

Other, as needed work, involves repairs from
vandalism, wind damage and etc. The timers
are synchronized so all the lights come on at
the same time.

“If it is not seamless, it doesn’t have quite
the same effect,” said Williamson.

The city’s financial investment is minimal:
paying the contractor and spending about
$25,000 a year on replacement materials. The
visitors bureau does all the promotion, and
organizations pay for their own municipal
services during the many events associated
with the festival.

Williamson attributes the success of
Nights of Lights to the “real partnership”
between the municipality and private orga-
nizations, and to the city being “a very lovely
place. It’s like a little theme park that people
live in,” he said.

Tallahassee \“\ :
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erty and local businesses and homeowners
who “don’t want to be in the dark” follow
suit.

“What really makes it work is the com-
munity steps up and decorates their own
properties at their own expense.”

&-.,\FLORIDA

round. Lights lower than 10 feet from the
ground must be removed at the end of the
festival and restrung the next year.

The contractor inspects the lights and the
timers every day during the festival as the
lights are draped in more than 100 locations.
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Sioux Falfs

m Fabulous Festivals

What do you do when your city has been tagged with an unflatter-

Icebox Days:

ing nickname by a popular national magazine?
If you are International Falls, Minn., you perform the marketing

equivalent of a well-executed judo flip: refine and patent the off-

putting moniker and use it to welcome a niche industry, then host
an annual festival that’s now going into its 36th year.

The perennially bone-chill-
ing berg of 6,500 hearty
residents was sardoni-
cally beknighted the
“coldest town in the
nation” by Collier’s
magazine in the
1950s. That descrip-
tion evolved into
“Icebox of the Nation,”
anickname for which
the town was awarded
a patent after winning a
protracted legal skirmish
with Fraser, Colo.

The appellation spawned cold
weather testing and the Icebox Days, said
International Falls Mayor Bob Anderson. He
calls the four-day winter festival a “full com-
munity celebration.”

66 )II‘HE MUNICIPAL | DECEMBER 2015

2016 festival dates: Jan. 14-17

Icebox Days are
held the second
weekend of January
and features a signal
event, the Freeze Yer Giz-
zard Blizzard Run: a 10K
race that draws more than 300
participants from Minnesota, sur-
rounding states and Canada, which borders
the town to the north.

“At least half the races have been held in
below-zero temperatures,” said Faye Whit-
beck, president of the International Falls Area
Chamber of Commerce. But, she noted, “the
race has never been canceled.”

Other festivities include frozen turkey
bowling, skateless hockey,
“smooshing” —a skiing race
where four-member teams
are strapped to a pair of
two-by-fours — moonlight
snowshoeing, a chili cook-off,
snow sculptures and golfing on
nearby Rainy Lake.
Saturday night the skies
light up with the Icebox Days
fireworks display on the city

“If you’ve never watched fireworks
with snowflakes coming down, you’re
really missing something beautiful.”

square. The pyrotechnics are unique, accord-
ing to Anderson.

“If you've never watched fireworks with
snowflakes coming down, you're really miss-
ing something beautiful,” he said. “And the
sound is different in the winter. It's louder
and crisper”

The town’s notoriously frigid climes also
yield a commercial benefit. “Companies
from all over the world come here to do cold
weather testing on batteries and equipment.

He cited automobile, airplane and heli-
copter manufacturers with equipment that
is regularly tested in the municipal area.
Nabisco filmed a Cream of Wheat commer-
cial here, showing a family warming up their

winter with the hot breakfast cereal.

The companies’ presence serves
as “a boost for the motels and
restaurants and the airport,”
said Anderson.

Meanwhile, he added, the
festival gives folks doing cold
weather tests a chance to be a

part of the community. It also

brings citizens out of their homes,
where they tend to hunker down
when the weather turns cold.

Shutterstock map, festival photos provided




Product Snapshots

| MODEL 20KW SELF-CONTAINED
“At least half the races have been GENERATOR SYSTEM
held in below_%ero temperatures. 2 The originators of hydraulically driven generators are proud to

announce the release of the second generation Fire-Power. First
released by Fabco Power in 1999, the Fire-Power is the original
self-adjusting, hydraulically driven
A/C generator and is the only
electronically controlled unit of its
kind. Applicable patents are No.
6394206 and 5908183

Fabco Power
Chester, N.Y.

(845) 469-9151
www.Fabcopower.com

ABOVE & LEFT: The main event at the International Falls, Minn., NEW VENTURO WORK VAN CRANE
Icebox Days Festival is the 10K Freeze Yer Gizzard Blizzard Run. With the increased demand for work vans in the industry, Venco
(Photo provided by International Falls Chamber of Commerce) Venturo has developed a small crane application that will increase

productivity at any job site. Designed for use within the rear cargo
area, it retains the rugged designs that have set the standard of
our cranes for generations.
The new van crane from
Venturo is coming in

BELOW: Municipal workers in International Falls, Minn., pile
snow up in the city’s main square for a children’s snow sculpting
competition that takes place during the frigid city’s annual Icebox

Days Festival. (Photo provided by International Falls Chamber early 2016.
of Commerce) Venco Venturo
Industries LLC

Cincinnati, Ohio
(800) 226-2238
www.venturo.com

SPEEDWAY DOES THE FUEL
ACCOUNTING FOR YOU

Speedway’s Business Card
Program provides total fuel
management to save fleet
managers time and money;
plus valuable fuel rebates, tax
exempt billing and reporting,
and online control of cards
and purchases.The cards are
accepted at all Speedway,
Hess and WilcoHess locations

The festival is organized by the chamber of commerce, but the city
collaborates in several ways, mostly involving plowing.
“The morning of the race, we make sure the race course is plowed in 22 states, with nationwide
to remove as much snow and ice as possible,” said Anderson. “Then acceptance available.
we sand it for footing. The police will escort the race starters and clear
intersections” for the runners.

Speedway Business

Card Program
The street department begins snowplowing several weeks before the J

Enon, Ohio
festival, deliberately leaving large piles at city square so schoolchildren (866) 885-4965
can make snow sculptures and paint them during Icebox Days. M Speedwayfleetcards.com/EN7
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m Conference Calendar

For a complete list of all upcoming events please visit themunicipal.com/events.

To list your upcoming conference or seminar in The Municipal at no charge call (800) 733-4111, ext. 2392,

or email the information to jmagallanes@the-papers.com.

| DECEMBER |

Dec. 10 Florida Recreation & Park
Association Southwest Turf Day
Twin Lakes Park, Sarasota, Fla.
www.frpa.org

Dec. 14-15 American Road

& Transportation Builders
Association Central Regional
Meeting

Hilton President, Kansas City, Mo.
www.artba.org/2015-artba-central-
regional-meeting/

Dec. 15-17 National Ground Water
Association 2015 Expo

Las Vegas Convention Center,

Las Vegas, Nev.
groundwaterexpo.com

JANUARY

Jan. 12-14 Landscape Ontario
Congress

Toronto Congress Centre,
Toronto, Canada
locongress.com

Jan. 13-15 Northern Green Expo
Minneapolis Convention Center,
Minneapolis, Minn.
northerngreenexpo.org

Jan. 13-15 Indiana Park &
Recreation Association Annual
Conference

Bloomington Convention Center,
Bloomington, Ind.

www.inpra.org

Jan. 15-16 Piedmont Fire Expo
Twin City Quarter, Salem, N.C.
www.forsythcountyfire-rescue.com/
expo.php

Jan. 17-22 National Recreation
& Parks Association Event
Management School

Oglebay Resort & Conference
Center, Wheeling, W.Va.
www.nrpa.org/event-school

Jan. 18-20 Fire Department
Safety Officers Association 2016
Apparatus Specification & Vehicle
Maintenance Symposium
Chaparral Suites Hotel &
Conference Center, Scottsdale, Ariz.
www.fdsoa.org/events/2016-
apparatus-symposium

JANUARY

Jan. 20-22 U.S. Conference of
Mayors 84th Winter Meeting
Washington, D.C.
usmayors.org/meetings

Jan. 20-23 Fire-Rescue EAST 2016
Ocean Center, Daytona Beach, Fla.
www.ffca.org/iza/pages/index.
cfm?pagelD=5071

Jan. 22-27 American Correctional
Association Winter Conference
New Orleans, La.
register.aca.org/aca_prod_imis/
conference_prod

Jan. 25-28 Heavy Duty
Aftermarket Week ‘16

The Mirage Hotel, Las Vegas, Nev.
www.hdaw.org/HDAW2015

Jan. 25-28 Aircraft Rescue &
Firefighting Chiefs & Leadership
School

Wyndham Orlando Hotel,

Orlando, Fla.
arffwg.org/conferences/2016-arff-
chiefs-leadership/

Jan. 27-28 Conex 2016
Wisconsin Exposition Center at
State Fair Park, West Allis, Wis.
www.advancedexpos.com

Jan. 27-30 National Pavement
Expo 2016

Charlotte Convention Center,
Charlotte, N.C.
www.nationalpavementexpo.com

Jan. 29—Feb. 2 ATSSA Annual
Convention & Traffic Expo

Ernest N. Morial Convention Center,
New Orleans, La.

expo.atssa.com

Jan. 31-Feb. 4 Firehouse World
San Diego Convention Center, San
Diego, Calif.

firehouseworld.com

Jan. 31-Feb. 5 National Recreation
& Park Association Maintenance
Management School

Oglebay Resort & Conference
Center, Wheeling, W.Va.
www.oglebay-resort.com/schools/
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FEBRUARY

Feb. 1-5 World of Concrete
Las Vegas Convention Center,
Las Vegas, Nev.
www.worldofconcrete.com

Feb. 3-4 Underground
Construction Technology
International Conference &
Exhibition

Georgia World Congress Center,
Atlanta, Ga.

uctonline.com

Feb. 8 Electric Light & Power
Executive Conference

Hyatt Regency Orlando,
Orlando, Fla.
www.elpconference.com/
conference.html

Feb. 9-11 Utility Products
Exposition — CANCELLED

Orange County Convention Center,
Orlando, Fla.

www. utilityproductsexpo.com/
index.html/

Feb. 17-20 Water & Wastewater
Equipment Treatment &
Transport Show

Indiana Convention Center,
Indianapolis, Ind.

wwettshow.com

Feb. 23-26 Missouri Park
& Recreation Association
Conference

Columbia, Mo.
www.mopark.org/
mpraconference2016.html

Feb. 25—-27 EMS Today/JEMS
Conference & Exhibition
Baltimore Convention Center,
Baltimore, Md.
www.emstoday.com

Feb. 29-March 3 2016 Technology
& Maintenance Council Annual
Meeting & Transportation
Technology Exhibition

Music City Center, Nashville, Tenn.
www.trucking.org

March 1-4 Green Truck Summit &
NTEA Work Truck Show

Indiana Convention Center,
Indianapolis, Ind.
www.ntea.com/worktruckshow/

March 5-9 National League of Cities
Congressional City Conference
Washington, D.C.

www.nlc.org

March 6-9 Disaster Recovery
Institute 2016

Hyatt Regency Atlanta, Atlanta, Ga.
driconference.org

March 8-10 International
Association of Fire Chiefs Wildland-
Urban Interface Conference

Reno, Nev.

www.iafc.org/wui

March 10-12 National Utility
Contractors Association
National Convention

El Conquistador Resort, Fajardo,
Puerto Rico
www.nuca.com/convention2016

March 13-18 Facility Managers’
Revenue Development &
Management School

Oglebay Resort & Conference
Center, Wheeling, W.Va.
www.oglebay-resort.com/schools

March 14-15 Tennessee Municipal
League Legislative Conference
Doubletree Hotel, Nashville, Tenn.
www.tmli.org

March 14-17 Mid-South
Transportation & Parking
Association

Historic Brown Hotel, Louisville, Ky.
www.mstpa.org/2016_Annual_
Conference.html

March 20-24 NASTT No-Dig Show
Gaylord Texan Hotel & Convention
Center, Dallas, Texas
www.nodigshow.com

March 21-25 International
Wireless Communications Expo
Las Vegas Convention Center,
Las Vegas, Nev.
www.iwceexpo.com
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Sl COMMERCIAL DEPT. | &~ i

S D T PLAINFIELD, IN (317) 279-7140 , »w
ESTATOSORN CONTACT s A 4
KENT GOLDMAN fleet9000@aol.com Aot . e

www.AndyMohrFord.com  TOM DATZMAN TomHdatzman@aol.com

CLOSEOUT 2014 POLICE VEHICLES

2016 FORD POLICE 2016 FORD POLICE 4x4, alumin.bedz?a‘lltgprtgigpmrmspsw%oss snowplow,
INTERCEPTOR UTILITIES INTERCEPTOR UTILITIES powerstroke d;;%g;g' power group

T GOLDMAN AT 317-279-7141

2015 EX MARK UTV 2014 DODGE CHARGER POLICE INTERCEPTOR 2016 FORD F-550 XLT

4x4, 700cc, liquid-cooled, 3-pass. RWD, Whalen equip., full lights, road-ready, only 11,000 mi. Jerr-Dan 20; IF-’g\\:vveerolf'gi’ Pﬁ‘i’;’ﬁi;s;fke diesel, HT,
$12,900 GOVERNMENT PRICED ONLY $22,900 $74.940
3

GOVERNMENT AGENCIES

JTN Services & Andy Mohr Ford Commercial Dept. are working together to provide you Police Vehicles equipped to fit your specifications

SERVICES

INCORPORATED

4421 S US 231 Greencastle IN
765-653-7158 or 812-208-5657

www.facebook.com/JTNServicesInc

At JTN Services, Inc. our goal is to provide
customized, unique, creative, functional, and
most of all, affordable installations that fit
every client's budget. We work with each of
our customers for personal satisfaction to
get the installation package that is what is
needed within their budget.

Sincerely,
Bill Newgent
JTN Services, Inc.

\ ” Pri/n

HAVIS

Specializing in Emergency Lighting Products Since 1991 J

WHeeN 2  1®8VIDEO MR l'.l'
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M Flags of Our Cities

»OSHOCTON

Coshocton,

Settled 1811 Pop: 11,204 (2013)
Government type: Mayor, city council
www.cityofcoshocton.com

Three rivers flow through a valley in east-central Ohio.
More than 200 years ago the city and county of Coshoc-

ton developed in this valley, which at the time was also
rife with Native American residents. This year the friendly
community, a “Made in the USA City,” was named by Ohio
Magazine as an Ohio “Best Hometown” for 2015-16.

In 1971 the chamber of commerce in the city of Coshoc-

ton held a contest to design a municipal flag. The winning
submission, created by former student Karen Uher of
nearby Fresno, Ohio, reproduced the Walhonding and
Tuscarawas rivers flowing together to form the majestic
Muskingum River. A red “C” —along with the rest of the
word “Choshocton” —was superimposed on the rivers and
over a white background. The red center of the “o0” pays
homage to the state of Ohio. Additionally, the design’s 22
blue stars represent the county’s 22 townships.

The Coshocton city and Coshocton County share the

same flag, which is why the design’s 22 blue stars rep-

resent the county’s 22 townships. It flies over Coshocton

City Hall and county offices, and Choshocton city resi-

dents and business owners fly it as well.
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%@rm’cr MAGAZINE FOR AMERICA’S MUNICIPALITIES
Mailed direct to:
City Managers, Fire/Rescue, Police, Street/

Highway, Parks, Utility/Public Works, Fleet/
Transportation and Facility Managers

WA

CALL YOUR MUNICIPAL SALES REPRESENTATIVE TODAY

(866) 580-1138

Ask for Municipal Sales

Look For Us On

£ Mile-X Equipment, Inc. 00

W AA Shop & Garage Equipment

www.mlln-x.cniu
Over Items Online

*

GOVERNMENT DISCOUNTS AVAILABLE
USE COUPON CODE AT CHECKOUT

Tire Changers Shop Presses

Band Saws GSA : GS-0TF-9368S Lift Equipment
Qil Filter Crushers g Battery Chargers
Drill Presses PH 800-837-3818 Brake Lathes

Baldor Grinders  F'X 419-678-2489 Wheel Balancers
OTC Tools Pro-Link

GOVERNMENT DISCOUNTS & FREE SHIPPING AVAILABLE ON MANY PRODUCTS!



http://www.cityofcoshocton.com
http://www.themunicipal.com
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Product Spotlight

PVC “Fold & Form” Pipeline ¢ |
Rehabilitation System b

For Relining of: Metal, Clay or Concrete

non toxic ° quickest install
no digging
3” to 36” diameters

(205) 314-2498
1 o
0\\‘o N P:'-;.

15-029

PATENT PENDING

+REPLACES YOUR EXISTING DRAIN PLUG
e »JUST TURN THE LEVER TO DRAIN OIL

N OPTIONAL HOSE CONNECTIONS

&
OVED ~
IMPR . . h—-:
l ' b '
-y
STRAIGHT L-SHAPED

THE EASIEST OIL CHANGE!

bk ] Available at Rush Truck Centers

For Cars Pickups order from: \A_/ww.OiIDrainVaIve.net
www.EZoildrain.com

USA: (425)999-1200 Canada:{877) 508-3900

-2 =4
e - ’_ ‘

) iy %

i : : EMERSON UY.FAGTOR
i e e DIRECT!
et -

L EMERSONIACKS.COM =1 L
1000-633-5124 | 5 — ST
e ANNY JACKS CLUTCH JAC
i i i |
I | FT\ | |

DILAND A il

AND M(
HighCountry

N\ Spray
—_— Systems
“" For Professionals, by Professionals

303-838-4233 » www.HighCountrylS.com
The Sidewalk liquid spreader you’ve been asking for!

The Walk-About

® Dependable Gravity feed

e Durable wheels, axles & frame
e Super simple operation
¢ Works with all deicing liquids

Know What Time It Is?

It's time to call Bonnell Industries and have a conversation with us about your organization’s
work truck needs. Plows. Spreaders. Bodies. Trucks. We're committed to providing the absolute
highest quality product for our customers and we will not cut any corners to get there.

Contact us about great deals for the winter season.
800-851-9664
www.bonnell.com
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Company Profile

VTS crane training services

SERVICE TRUCK CRANE COMPONENTS
& TERMINOLOGY

This illustration shows the components
and terminology typically associated
with service truck cranes. The definition
and figure are from the National
Coalition for the Certification of Crane
Operators website: www.nccco.org/
certification-programs/service-truck-
crane-operator/certification-policies.

Copyright 2013-2014 by the National Commission for the
Certification of Crane Operators. All Rights Reserved.

Wire Rope Guide

Boom Tip

Extension Boom

%
]\ ) :
/ Anti-Two-Block Device

Load Block

As a trailblazer in crane training for mechanics,
truck owners and operators, Venco Venturo Indus-
tries LLC has been a leader in crane training and

operator certification. Venturo Training Services

can help develop an operator safety program and

make sure municipalities are Occupational Safety

and Health Administration compliant [OSHA

1926.1400].

New OSHA regulations [OSHA 1926.1400] mandate that operators of
most large cranes, those with 2,001-pound capacity and up, will need
to be certified by an accredited crane operator testing organization.
These regulations state that all crane operators who use service truck
cranes in a construction function must be “certified,” and when used
in a maintenance-type function must be at a minimum deemed a

“qualified operator.” The certifications and/or qualifications must be
in place by Nov. 10, 2017 [§1926.1427(a)(Kk)].
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Definition of “service truck crane” for operator certification
Service truck cranes are identified by their telescopic boom, where
the base and mast structure is not integral to the stabilizer/outrigger
system. Lifting is typically accomplished via a winch, either electric
or hydraulic: and its functions of rotation, elevation and telescoping
are either powered or manual. These machines tend to have relatively
shorter boom lengths of 10-35 feet and lower capacities of 1-7 tons,
as compared to other telescopic boom-fixed cab machines such as
boom trucks or carry deck cranes. Additionally, operations are usually
conducted by the use of radio remote or pendant control, with the
operator standing on the ground following the load.

Who can participate?

Municipalities, the propane industry, oil and gas industry, fleets,
safety directors and owners of mechanics’ trucks used in construc-
tion can receive the training. VTS provides training programs for fleets
and end users.

Please note that to achieve operator certification, the student must
take a written and a practical exam that is administered by the NCCCO
or its equal. This class only prepares students for the written exam.
VTS can make arrangements for the NCCCO to administer these tests
after completion of the class.


http://www.nccco.org/

This class intends to qualify candidates as
operators. It includes current OSHA and
American Society of Mechanical Engineers
standards, operator responsibilities, physical
criteria, pre-shiftinspections, hand signals, a
load chart definition and other required stan-
dards. Participants will receive a qualification
card and a certificate of completion upon
passing. This is a three-day class.
Reference: Minimum requirements of
OSHA 1926.1427 / ASME B30.5 - 5-3.1.1

Crane Operator
Training

Learn pre-shift and frequent and periodic
crane inspections, along with required
record-keeping. This course includes proper
wire rope and hook inspections, proper rig-
ging inspections, maintenance intervals
and all classroom materials. When com-
pleted with a passing score, the candidate
will be able to perform all required crane
inspections. This is a two-day class.

Reference: OSHA 1926.1427 / B30.5-2014 5-2

Crane Inspector
Training

This course is designed to train large com-
panies and fleet-type accounts that have
in-house safety directors. These safety
directors will, in turn, be able to train their
operators in-house to become “Qualified
Operators.” Details of this course will follow
the Crane Operator Training. In addition,
materials will be given out to administer
a practical exam, written quizzes and final
exams. This is a three-day class.

Distributor Training on Venco Venturo Products

This program takes students from “A” to “Z”
on quick ways to troubleshoot problems
and offers tricks for easy repairs. Partici-
pants will gain a complete understanding of
the electrical system and hydraulic system,
and all mechanical aspects of the crane.

Train the Trainer

Electric Crane
Troubleshooting
and Repair

This program is very similar to the Electric
Crane course, but offers more in-depth
knowledge of the hydraulic valves, cylin-
ders and structures.

Hydraulic Crane
Troubleshooting
and Repair

This covers mounting of a Venturo Work-
force crane body, along with complete
crane and outrigger packages.

Crane and Body
Installation

Learn the proper installation of Venturo
conversion hoists, along with capacity
ratings and troubleshooting and repair of
these units.

Hoist Installation
and Repair

Dave Foster, Venco Venturo Industries LLC, gives a presentation to
officials from the city of Des Moines, lowa. (Photo provided)

VTS Crane Training Services include presentation and practical
exams. (Photo provided)

Distributor training programs

With the unique perspective of being a crane manufacturer, Venco
Venturo understands the equipment inside and out. VTS courses
can be between two and five day sessions, depending on the subject.
Most training also consists of a written exam and a practical operating
evaluation. Attendees who meet all the requirements for qualifica-
tion at the end of a course will receive a certificate and a wallet-sized
identification card.

About the trainer

With more than 40 years of experience in the truck equipment indus-
try, Dave Foster, vice president of manufacturing and engineering,
has dedicated more than a decade to crane, rigging and technical
training. Foster is a qualified crane and rigging inspector, a certified
factory trainer, a NCCCO telescopic boom crane-fixed cab certified
crane operator and also has a certificate of competency under current
OSHA and American National Standards Institute/ASME codes. In
addition to providing comprehensive training services, he is com-
mitted to improving training programs for the industry as a whole.
He’s an active participant in the NCCCO’s Mechanic/Service Truck
Operator Certification Work Group, which has developed a written
and practical certification exam specifically for truck-mounted cranes.

For more information, contact Foster at VTS, (800) 226-2238. H

Information provided by Venco Venturo Inc.
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2004 Ford Rescue Truck 2005 GMVC C8500
'_, Aluminum, w/generator and light é\ll\lﬂisor; 5 S/EC ACTC 250 .f(ljp. Dutramax, t_AM/
stereo, AC, CC, air ride seat, exc. tires,
,Jtower only 8,065mi............ | 12,000/23,0004 axles, 9 yard dump bed w/
" ASklng 845 000 ™ clect. tarper, pintle hitch and air line hookups,
super nice truck! .......... Only $43,500!
E-MAIL AFESALES@GMAIL.COM ADIRONDACK FIRE EQUIPMENT NASHVILLE, TN  615-200-4265
FOR DETAILS AND PHOTOS 800-635-4552 « WWWW.ADIRONDACKFIRE.COM CAPITALCITYTRUCK@COMCGAST.NET

2012 International 7400

Maxforce DT466 eng., Allison 6-sp. AT, AM/
FM stereo, AC, TS, CC, exc. tires, 27,000 act.
mi., 22 yd. Heil Rapid Rail ASL w/Python Arm
~ & camera system, ultra nice southern munici-

2010 International 7400
300 hp. Maxforce 9 engine, Allison 5-sp. AT, AM/
FM stereo, CC, AC, camera system, 78,000 act. mi.,
with a Heil 27 yard commercial Powertrack rear load

% vo0y A steal at only $79,500!

pal truck!................... A steal at 115,500!
NASHVILLE, TN  615-200-4265 NASHVILLE, TN » 615-200-4265
CAPITALCITYTRUCK@COMCAST.NET ; CAPITALCITYTRUCK@COMCGAST.NET

(2) 2015 Mack GU713s

Mack MP7 405M eng., Allison 6-sp. AT, AM/FM/CD stereo,

S AC, TS, CC, htd. mirrors, LEDs, locking differential, 20,000#
T = front 44,000# rear, 60,000# Galbreath hoist, Pioneer tarper

8 w/adjustable gantry and toolbox, mi. range 51,000-53,000,

ultra nice county trucks!. ............ Call for pricing

NASHVILLE, TN  615-200-4265
CAPITALCITYTRUCK@COMCAST.NET

Contact EV GHARGE SOLUTIONS for Electric

Vehicle Charging hardware, software &
accessories from major manufacturers
like Schneider, Chargepoint, Bosch, Blink,
AeroVironment & General Electric.

(585) 374-8827 » evCHARGEsolutions.com

. wmeee  SNOW PUSHER

E ) ~" . Brand new, ready for pickup, available in 6 ft—14
ft. for skid steers and backhoes, adjustable
and reversible 2,600 PSI rubber edge, made in
Martinsville. ......cocco..... starting at 31,200

EXPRESS STEEL INC. « MARTINSVILLE, IN
317-657-5017 « WWW.EXPRESSSTEELINC.COM

How To Get a Fair Price

74 Get a Fair Price For Your Department's Used
: Fire Truck. 1-Minute Video:
www.youtube.com/user/FiretecFireTrucks
FIRETEC USED APPARATUS SALES

800-FIRETEC (347-3832)
WWWV.USEDFIRETRUCKS.COM

& 2014 CENTAUR DEALER DEVIO
34 hp. turbo diesel, low
% hours......... MAKE AN OFFER

J{' ~ Move Cars with your Forklift!

L The Forklift Wrecker is an attachment
< i that allows anyone with a forklift to move
= CarS quick and easy, no hydraulics.
See it in action at forkliftwrecker.com
£ Made in the USA. . . . $2,145 + freight

LEOS ALL SEASON VEHICLES « CHARDON, OH
FORKLIFTWRECKER.COM

440-285-1730 * LEOSARGO.COM

1996 Ford F800 Bucket Truck
- 59 L Cummins diesel, Allison AT,
22,000# GVW, only 34,000 mi., Altec

2002 International 4900
DT466E, Eaton 7-speed, AC, CC, Air Brakes,
87,000 mi., Commander post hole digger,

= hed, 44' working height, materisawlargjllle& excellent rubber ... $26,900
S nice rubber.....oooee ' -
' MOE'S AUTO SALES e SPICELAND, IN = 2 MOE'S AUTO SALES ¢ SPICELAND, IN
765-987-7057 » WWW.FACEBOOK.COM/MOESTRUCKS TR e \-“@ 765-987-7057 * FACEBOOK.COM/MOESTRUCKS
2012 International 4300 mamane. 1oote | ANLLUHLA R
Qm MaxxForce DT, 230 HP, AT, 0D, air-ride adisaalll sales Compap,,,
- J susp., air-brakes, AC, TS, under 26,000 with less stross on | B foadiGicomEay
. e roa an a con- 2
K GVW, alum, tank, 97,000 mi. We can ventional road grader. With 31’ of cutting blades, |

| e : . ,\_ ——— build trucks to your needs s4z 500 the Road Groom cuts, spreads, and fills in one
m" o S, AR .. 7 : h ; i

easy operation, with grading speeds up to 20 mph.
MUNICIPAL MOTORS, INC. © BLUFFTON, IN « 260-565-4160
SCOTT@MUNCIPALMOTORS.COM  WWW.MUNICIPALMOTORINC.COM 800-864-4595 or 785-754-3513

www.swihart-sales.com
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News & Notes

Work Truck Show 2016 sessions educate
fleet managers on collecting & leveraging
data to improve fleet productivity

Farmington Hills, Mich. — There are plenty of processes a
fleet manager can measure, but properly leveraging resulting
data to improve productivity is not always easy. That's why new
sessions at The Work Truck Show 2016 will demonstrate how
to best utilize fleet performance and maintenance metrics.

The show will be held March 1-4 at the Indiana Convention
Center in Indianapolis, Ind. Educational sessions and the Green
Truck Summit begin March 1 and exhibits open March 2.

One of the new numbers-driven sessions is “Acquir-
ing and Using Fleet Data: What You Can Learn From Your
Equipment” And at the updated “Fleet Management 101:
Fundamentals of Truck Fleet Management” seminar, attend-
ees can learn how to use information systems and analytical
tools for benchmarking. This immersive session also covers
fleet performance measurements and shows how to deter-
mine total cost of ownership for each vehicle.

Registration for The Work Truck Show 2016 is open at
worktruckshow.com. Join the conversation on Facebook
at facebook.com/TheWorkTruckShow and on Twitter at
@WorkTruckShow. The official Work Truck Show and Green
Truck Summit hashtags are #worktrucks16 and #greentrucks16.

SEE YOUR LOCAL DEALER ' CURE ROLLER MFG.
877-284-0475

Students paint

plows for Dublin
snow team

Dublin, Ohio — The city of
- bli 1

Need more time ? e

year thanks to an artistic

. s partnership with Dublin
Online employee scheduling and workforce City Schools.

management IS NOW... Seven Dublin schools took

part in the city’s Paint the

Plow program, which started

last year. Coffman High

School and Davis Middle

School helped launch the

program in 2014 and partici-

pated again this year. Grizzell Middle School, Karrer Middle
School, Olde Sawmill Elementary, Scottish Corners Elemen-

— . * 24/7 Access
— a S | e r « Drag & Drop Scheduling
— « User Friendly

« Communicate Instantly

— a Ste r « Automate Complex Tasks
< Run Data Reports
« Free Upgrades

3 ette r « Free Customer Support
« And Much More!

tary and Wyandot Elementary participated for the first time
this year.
Students started working on the plows in September

during designated art class times and are finishing up now,
ahead of the first snowfall. The painted plows will be used for
snow removal this winter.

>Yaladtec

Workforce Management Solutions News releases regarding personnel changes, other non-product-

related company changes, association news and awards are printed

FOI’ 3 30 Day R|Sk FI’EE Trlal e “ as space allows. Priority will be given to advertisers and affiliates.

Releases not printed in the magazine can be found online at

888 .749. 5550 or \/|S|t a ladte(:.com ] www.themunicipal.com. Call (800) 733-4111, ext. 2392, or email

jmagallanes@the-papers.com.
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Advertorial

Global M3 Purpose Built 3-Wheel Street Sweeper
Unveiled to the Theme of Pink Panther

E ARE ALWAYS PROUD TO

say we have built and

delivered another new

Global Street Sweeper for

a City, Village, Town or
Private Contractor. There are times, however,
when we have the distinct pleasure of intro-
ducing our street sweeper to a new customer
and participating in something great at the
same time!

In October we were part of something truly
extraordinary. Our Partner and Distributor
in Ohio, MTECH and Global Environmental
Products delivered a Pink Street Sweeper to
the City of Toledo. The New Global M3 Street
Sweeper’s “bubble gum” paint scheme was
provided to the City at no charge and is
designed to promote Health Awareness while
sweeping the City of Toledo Streets!

Alex Houser Vukoder, Director of Division
Communications for the American Cancer
Society’s “Making Strides Against Breast
Cancer” program expressed appreciation for
the contribution while praising the “Sweep-
ing Away Cancer” project as a most unique
and portable way to promote awareness.

Our Global M3 Street Sweeper features a
Cab-Over Design offering great pedestrian
visibility, larger 5.6 cu. yd. hopper, larger
47” digger-type side brooms, and 24 mph
road speed. Jeremy Mikolajczyk, Public Ser-
vice Manager, had researched new models
of street sweepers, specifically looking at

efficiency, and total cost of operation, finally
deciding on the Global M3. When the Global
M3 was being ordered the choice of color was
discussed and that was when Chris Cira, Pres-
ident of MTECH, said “we can make it pink if
you want!” Thinking about a new direction
and how the City may use new equipment to
do much more than just sweep, the Global
M3 Pink Sweeper became a reality.

We would like to thank City of Toledo and
MTECH for making this happen! We are very
proud to be part of such a great event and
that we can effectively use a street sweeper
to carry such a positive message! H

7401 First Place,

”_/‘.:j;fj';j/i

Our Thanks to MTECH:
Distributor of Global Street
Sweepers in Ohio & Michigan

Cleveland, OH 44146
Phone: (440) 646-0996
www.MTechCompany.com

With a Large logo on the side of the Hopper
“Sweeping Away Cancer” we were fortunate

to raise S6,000 For the American Cancer

Society. What an amazing experience!

For more information, don’t
hesitate to contact us at:
Global Environmental
Products, Inc.

5405 Industrial Parkway,
San Bernardino, CA 92407
Phone: (909) 713-1600
www.GlobalSweeper.com
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> Bestsmall cities?

Recently, NerdWallet did some research on which communities would help retirees stretch
their savings the furthest. In the resulting list of cities with 100,000 residents or fewer,
affordability was high; state taxes were manageable; the local economy was strong; trans-

SARATOGA SPRINGS,
New York

portation was easily available; and there was a proven high quality of health care. e $300,513
NerdWallet then factored in the size of the senior community; but to The Municipal, the ’
previous factors are desirable not just to seniors, but to pretty much everyone. The list feels ? 74.0%
more like kudos being handed out to cities that are just plain “doing it right” in general. 3 $68,233
After all, who wouldn’t want to live in an attractive, friendly community where the cost of @ 12.8%

living is also reasonable and you can get a bus when you need one?

BLOOMINGTON,
Minnesota

“Best small cities to spend

your retirement savings” NORTHAMPTON,

0 21 5,008 Massachusetts
* 73.5%

El $61,885 BROOKFIELD,
+ Score in Medicare hospital rating Q 6.4% Wisconsin

ﬂ Average house sale price June
2014-May 2015 ﬁ $266,853

+ 71.0%

1 $57,908

& 14.5%

B3 Median household income in 2013 O $264,967
b

= Non-car commuters L 77.5%
B $86,703
= 1.9%

P

PRESCOTT,
Arizona

£ $267,922
: = 74.0% ] Pennsylvania

| B $42,181
| 2 8.6% - 0 $172,254

- T '!' 68.8% FORT LEE,
%, R0 | £ $71,229 New Jersey
. " = 13.2%

1 $375,033

WALNUT CREEK, L 71.8%

California

) $579,996
&+ 75.5%

B $70,374
= 24.6%

ORO VALLEY, SARASOTA,
Arizona Florida

€ $245,738 £ $256,864
+ 72.0% * 74.5%

B $80,192
19.4%

3 $75,368 B $42,782
2.8% & 5.3%

Source: www.nerdwallet.com/blog/investing/retirement-planning-compare-best-cities-2015
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Speedway —

Your municipal fleet fuel partner!
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Speedway Business Fleet Card Program Municipality Services Include:

+ Total fuel management « Tax exempt billing and reporting

« Valuable fuel rebates* + Online controls to manage

cards & track purchases

« Bid Process Participation or —
Immediate Application Acceptance geiitour staresatiygissel

« Acceptance at all Speedway,

Hess and WilcoHess locations**

Nationwide acceptance available.

*Rebate are subject to change at any time without prior notice and are void where prohibited by law.
**Fuel at stores in VA & CT is supplied and sold by Pilot.



s

easier [JONE than said.

WITH ALTOSID® LARVICIDE, DROP ONE AND YOU'RE DONE. Altosid® XR Briquets
provide up to 150 days residual. Altosid® XR Briquets make mosquito control easy. The unique ingot
design is easy for applications into sewers and catch basins where mosquitoes breed. The active
ingredient, (S)-methoprene, is target-specific and will not affect fish, waterfowl, mammals or beneficial
predatory insects. Visit altosid.com to learn about all of the easy-to-use formulations. Mosquito control

in your community can be easier done than said with Altosid® larvicide. % Altosid

Always read and follow label directions. Altosid is a registered trademark of Wellmark International. ©2011, 2012 Wellmark International.





