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Why not supplement a � eet 
with tractors?

HLA Snow was created as part of the HLA Attachments line of prod-
ucts a little over 20 years ago. Working in dirt and other materials, 
HLA always knew that tractors and industrial equipment are very 
capable machines that people use all summer to dig, push and 
pull, but when the snow flies they became a one-trick pony — doing 
what they can with a single bucket. Equipment properly out� tted 
with that correct attachment can unleash unrealized potential and 
provide owners with true 12-month bene� ts. Snow management 
professionals and fleet managers should consider the advantages 
of supplementing four-season equipment in place of adding addi-
tional trucks to a fleet.

� ough time has proven their e� ectiveness, 
large, heavy frame trucks are engineered to 
pull or haul loads with low surface friction. A 
tractor can withstand a high amount of stress 
across the frame. When one pauses to con-
sider the implements tractors drag and push 
through the ground, they closely mimic the 
stresses associated with plowing snow.

A solid � eet of truck plows can’t be beat 
for clearing highways and major roadways: 
In subdivisions, however, they may not be 
the answer. With smaller properties and less 
room for parking, the e� ectiveness of a plow 
truck is greatly reduced, often leaving behind 
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Municipal parks and recreation departments may be in the busi-
ness of providing fun and relaxation resources for visitors, but 
doing so successfully means getting serious about the business 
of recreation. It means developing strategic marketing plans so 
that each city knows exactly who is using its resources and creat-
ing ways to bring in more users to increase revenues.

In today’s economy, when many municipal 
budgets are shrinking, parks departments 
have had to rely more on outside sources to 
fund programs and “specialty” parks — like 
skate parks or dog parks, for example — within 
their systems.

Because needs can di�er signi�cantly 
from one town to its next-door neighbor, 

compiling data about your city’s resources 
and what residents want should be a big part 
of that plan.

Lauren Ho�man, National Recreation and 
Park Association director of marketing and 
communications, shared some of the strate-
gies being employed by members.

“At the National Recreation and Park Asso-
ciation we have been seeing a noticeable shift 
among public park and recreation agencies 
to improve and update their marketing and 
communications strategies,” Ho�man said. 

“Agencies now have increased responsibility to 
drive revenues and stay competitive — espe-
cially as many continue to rely less on taxes 
and city budgets. �is means that market-
ing and communications functions have 
become critical to success and driving busi-
ness objectives.”

Marketing strategies for municipal parks

By DENISE FEDEROW | �e Municipal ABOVE: A patron enjoys FlowRider, a simu-
lated surf machine at the Carmel Clay Parks 
and Recreation Department water park in 
Carmel, Ind. The machine is the �rst of its 
kind in the state, according to Marketing 
Director Lindsay Labas. (Photo provided)
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What causes local festivals to go stale? Why do people stop coming 
to events that were once successful? How do events that were once 
alive and unique get so bland that they look like every other fes-
tival out there?

Mentor, Ohio, home to nearly 50,000 “Mento-
rites,” has earned an outstanding reputation 
for producing highly successful community 
events; and Jill Korsok, recreation program 
manager for the city, knows something of the 
magic it takes for them to live on.

“Across our department we have about 
two very large events of 10,000–30,000 
people, four large events of 1,000–9,999 
people and six medium events of 200–999 
people annually,” she said. In addition to her 
direct involvement with four of these fes-
tivals — one of which is the city’s signature 
event — Korsok manages general recreation 
and �tness classes, summer camps, swim-
ming pools and her department’s marketing 
and social media outreach.

She recalled how an annual summer fes-
tival, “Better in Mentor,” was for 35 years 
coordinated by a community volunteer group 
with limited assistance from the city. It was 
last held in September of 2012.

“It was at that time our city administrators 
decided that they’d like to see the parks and 
recreation department begin a new, pro-
fessionally organized festival; and Mentor 
CityFest was born,” she related.

Having completed the third annual CityFest, 
Korsok said keeping things fresh is the most 
challenging part of creating and managing spe-
cial events, especially events that take place in 
the same community year after year. Over time, 
things tend to become generic with the same 
foods, rides, games and T-shirt vendors.

Korsok strongly advises event managers to 
constantly look at trends.

“For instance, the emergence of noncompet-
itive fun runs like the color runs, glow runs and 
mud runs, or the trend and interest in local 
sustainable foods or craft beers —�nd ways to 
incorporate those into your next event.”

To help keep her own thinking fresh, 
Korsok belongs to the Ohio Parks & Rec-
reation Association, the National Parks & 
Recreation Association and also the Interna-
tional Festival and Events Association.

“Each of those organizations provides won-
derful educational, networking and trend 
information I tap into regularly.

“It’s a �ne line between giving people what 
they expect and honoring the traditions tied 
up in events versus adding new activities 
within an event to keep it fresh,” she elabo-
rated. “If an event features the same thing 
every year, what’s the draw for guests to 
attend again? Special events face a lot of com-
petition. We compete for the time, money 
and the attention of very busy Americans. We 
face competition from other events happen-
ing in our geographic area, from professional 
and youth sports, from decreased dispos-
able income and even seasonal happenings 
like Christmas shopping or family summer 
vacations.” Other factors, like a decrease in 
perceived security or poor word-of-mouth 
from past participants can also drive down 
attendance and a�ect the success of any 
event, she added.

“�ink of how many music festivals or arts 
and crafts fairs there are in the U.S. What 
makes one more attractive to attendees 
than another?” Korsok posed. “�e ones 
that survive and grow o�er their guests 
new experiences. �ey provide a welcom-
ing, interesting and memorable atmosphere. 
When people know they can expect that, they 
are more likely to return.”

New to this year’s CityFest, held Aug. 
28–29 and made possible in part by an event 

Jill Dray Korsok, CPRP, recreation man-
ager for the city of Mentor, Ohio, grew up 
in Mentor and graduated college with a 
degree in recreation administration. She 
lives in her hometown with her husband 
and three children.

“Mentor has an outstanding school system 
and I think most would say outstand-
ing parks and recreation opportunities.” 
(Photo provided by city of Mentor)

Festival freshen-ups
By CHRISTINE BEEMS | �e Municipal
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sponsor, is a cavalcade of frivolity featuring a 
Color Dash and Walk. �is untimed 2.2-mile 
run-stroll-jog-walk starts with all participants 
wearing white T-shirts and, at various inter-
vals along the way to the �nish line, being 
adorned with sprinkles of nontoxic, biode-
gradable cornstarch coloring, decorating 
each participant with pixie-dust layers of 
blue, green, yellow, orange and pink.

Ongoing festival activities this year 
included lots of live, mixed-genre music; 
giant in�atables; strolling entertainers; LED 

light dancers; family-friendly midway games 
run by local nonpro�t organizations; beer 
and wine gardens with scheduled wine tast-
ings; traditional fair foods; plus the biggest 
parade in Lake County. CityFest includes a 
night of spectacular �reworks and the chance 
to visit with more than 60 hometown busi-
nesses in �e Main Street Tent.

Korsok emphasized that the success of very 
large events, such as CityFest, is built with a 
minimum of 10 to 12 months of meticulous 
coordination, detailed planning and con-
tinual teamwork.

“I’m fortunate to work with an amazing 
group of professionals who value creating 
quality programs and events. Having a team 
of like-minded people who understand the 
goals and objectives is so important. Every 
one of our staff members has a role to play, 
and each role is integral in the success of 
the event.”

Another technique is critical as well.
“Look at what interests are of the demo-

graphic attending the event and then get 
creative. Look at what kind of an atmosphere 
could be created to attract your target market. 
Analyze and evaluate how your team can 
provide the best service and services to your 
guests while they are at an event.”

She said some of her responsibilities today 
match up with her degree from Bowling 
Green State University in Recreation Admin-
istration, but “I don’t think the production of 
really large events was part of scope of most 
municipal recreation departments until the 
mid-90s. Not to say they didn’t exist — some 
departments have been assisting and 

providing support for events for a very 
long time. But I think we’ve been seeing an 
increase in the number of really large events 
produced in-house by parks and recreation 
organizations for the last decade, and I don’t 
see that slowing down any time soon.

“One thing to keep in mind is that events 
managed by municipalities come in all 
shapes and sizes,” Korsok continued. 

“From festivals to sports tournaments to 
historical events, there’s never a one-size-
fits-all because every event is different and 
success is measured by different criteria for 
different events.”

For some events, success means having a 
larger attendance than the previous year or 
having more vendors on site. For other events 
the goal may be to generate revenue or gain 
new sponsorship.

In certain instances, the purpose may be 
just to create something that brings people 
together and generates a sense of community.

“We de�ne our goals and objectives for each 
event beforehand so that we can evaluate 
based on our measures whether or not the 
event was successful,” she said.

“What will guests see, what will they dis-
cover, what might ‘oooh’ and ‘aahh’ attendees 
when they walk in the door? What do you 
want them to tell their friends about the 
event when it’s over?” Korsok encourages 
event managers to spend time imaging what 
the event will look like from a guest’s perspec-
tive. It is redundantly asking questions like 
this that has in just three years made CityFest 
the biggest two-day event in Northeast Ohio, 
she noted. 

“The ones that survive and grow offer their guests 
new experiences. They provide a welcoming, 
interesting and memorable atmosphere.”

RIGHT: The Headlands BeachFest is an 
example of a perennially successful Mentor 
event. Held in July, this year the “ultimate 
beach party” featured a steel drum band, 
beachwear style show, food trucks, nature 
tours, arts-and-cra�s vendors, acrobatic 
performers, a mechanical shark ride, dune 
hikes, �re dancers, kayak and paddle 
board rentals, dance contests on the beach 
and kite flying. (Photo provided by city 
of Mentor)

BELOW: In Mentor, Ohio, among the two 
dozen CityFest food vendors who kept the 
event culinarily fresh this year were pur-
veyors of custard and ice cream, pepperoni 
bread, steak burgers, gyros, Greek salad, 
gator on a stick, pork tenderloin, blooming 
onions, pierogies, bison brats, elk burgers 
and smoked beans. (Photo provided by city 
of Mentor)
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A
ccording to Greg Barnes, 
assistant superintendent of 
Wilmington Municipal Golf 
Course, there have been several 
instances over the decades of 

that region in North Carolina being a�ected 
by bouts of snow, ice and �ooding due to 
heavy rainfall.

“But we have hard-core golfers who have 
quite frequently begun to play in the rain, and 
I’m not talking about a drizzle,” said Barnes.

“Also, in this region, after a tropical 
storm — or God forbid, a hurricane — they’ll 
show up, look at the damage and ask, ‘How 
long do you think it will be before we can get 
back out?’”

Municipal golf course professionals and 
managers of Midwestern and northeastern 
states might envy their southern and eastern 

counterparts, because the latter are subject 
to fewer unwanted gifts from Mother Nature. 
However, those “lucky” links have their own 
weather woes, which arrive in the form of 
tropical cyclones, hurricanes, ultra-strong 
winds and, once in a while, a cold front that 
these “tropical” courses are ill-prepared to 
tough out.

Any of those disasters take a huge bite 
out of municipal pockets by shutting down 
courses, while the superintendents chew 
through pencils trying to �nd money in the 
budgets to get them open again.

In 2014 Chicago municipal golf courses 
slogged through heavy snow and ice and a 
nippy spring, all of which turned the area 
brown and made it di�cult to keep the greens 
playable. �e North Shore Country Club in 
Glenview, Ill., managed to limit damage by 

Budgeting for weather 
How municipal golf courses fare

By BARB SIEMINSKI | �e Municipal

Along with the occasional winter weather 
event, sweltering summer temperatures 
will also chase golfers o� the Augusta 
Municipal Golf Course in Georgia. Head 
golf professional Andrew Spencer said the 
course runs special rates at those times to 
stem the �nancial loss. (Photo provided)
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using plant protectants and removing snow 
and breaking up ice in February.

Some courses are more severely dam-
aged by ice encasement, which limits 
oxygen to the turf, and toxic gases build 
up, killing the grass.

In Minnesota, municipal golf courses can 
be devastated by a rainy weekend. A month 
of rains can deter putters who were debating 
a membership to a golf course.

Bryan Luedtke, Professional Golfers’ Asso-
ciation of America head golf professional 
and recreation supervisor at Bunker Links 
Municipal Golf in Galesburg, Ill., noted some 
of the steps his course takes when it runs into 
bad weather.

“We send part-time golf shop sta� home 
early, which costs us about $175 per day. We 
also cancel orders of golf shop merchandise, 
such as balls, gloves, accessories, golf shirts 
and other apparel, depending on how bad 
the spring is,” he said. “�is can run approx-
imately $1,000-$3,000. We may also reduce 
chemical applications on the course, which 
could run $5,000-$10,000.

“Part-time maintenance sta� would be sent 
home early, at a rate of $320 per day. But our 

‘Golf & Cart’ specials would help with volume 
and hopefully create $1,500 per day in addi-
tional revenue.”

Chet Hendrickson, PGA golf services man-
ager of Brown Deer Golf Course in 
Milwaukee, Wis., was fortunate: 
After a bad weather event did 
damage at Brown Deer, he 
did not have to hire outside 
personnel to restore the links 
to playable condition.

“We have a forestry depart-
ment, on top of our golf course 

crew, to restore any damage.” Hendrickson 
added that every year, “at least one of our 
courses will be closed for a day or two while 
drying out after heavy rains. As for a guess-
timate of cost, it really depends on the 

course, day of the week and time 
of year. Worst case scenario: A 

one-day course closure could 
cost in excess of $10,000 at 
some of the bigger courses. 
Add another $2,000-$3,000 
for concessions.
“Often the courses will 

reopen without the option of 

motor carts due to soft turf, and late in the 
fall we will shut down if temperatures get too 
chilly.”

But then again, diehard golfers come out 
in the rain anyway.

“All the time. We have found that if there 
is no snow on the ground and it’s in the 30s 
without any wind, we’ll get 50–100 golfers 
to show up at a couple of our courses,” said 
Henderson.

Andrew Spencer, head golf professional at 
Augusta Municipal Golf Course in Georgia, 
noted his biggest weather headache budget-
wise was the ice storms from two years ago.

LEFT: When extreme weather hits the 
Brown Deer Municipal Golf Course in 
Milwaukee, Wis., the municipal course 
is fortunate to have the assistance of a 
forestry department that will lend a hand 
to cleaning up the greens and fairways. 
(Photo provided)

RIGHT & BELOW: The Augusta, Ga., Munic-
ipal Golf Course sustained damage during 
an ice storm in February 2014. The city 
hired outside personnel to help rehabili-
tate the course a�erward. (Photo provided)

“After a tropical storm — or God forbid, a 
hurricane — they’ll show up, look at the 
damage and ask, ‘How long do you think it 
will be before we can get back out?”

OCTOBER 2015 | THE MUNICIPAL  29





http://www.HighCountryIS.com
mailto:sales@rockmillsent.com
http://www.rockmillsent.com
mailto:info@HighCountryIS.com
http://www.avalancheplow.com
http://www.avalancheplow.com


Following the 2008 economic downturn, America’s parks faced a 
funding crisis. Although the economy has bounced back and con-
sumers are spending a bit more freely, parks haven’t seen the light 
at the end of this particular tunnel yet.

Columbia, Mo., has taken an interesting 
approach to � nding a solution for park fund-
ing. One roundtable discussion that took 
place there presented the needs for parks 
and recreation zones: including commu-
nity involvement, increasing the quality of 
life, and improving public health and safety. 
Speaking with experts in the � eld, o�  cials 
there examine the di� erent options for fund-
ing such zones and the positive and negative 
results from these methods.

In 2012, William Fulton published the 
results from a discussion with various mayors, 

parks directors, public health o�  cials and a 
real estate investment expert.

Titled “Financing the Future: � e Critical 
Role of Parks in Urban and Metropolitan 
Infrastructure,” the report addressed the 
need for parks and documented the struggles 
that have come into play as of late.

“Traditionally parks have been provided 
to the public for free — though recreation 
programs have often charged a nominal 
fee — on the theory that in crowded cities 
parks enhance the quality of life, improve 
public health and even improve public safety 
by providing places and activities for at-risk 

youth who otherwise might be engaged in 
criminal activity,” it said.

Historically, the money to repair and 
restore parks has come from taxpayers. 
Public services such as police enforcement, 
EMS, � re and parks all get a chunk. In recent 
years, parks have come out on the losing end 
of the funding battle, leading to less and less 
money for repairs and more money going 
towards � re and police services. According 
to the Center on Budget and Policy Priorities, 
about 35 percent of state taxes go toward 
public services, and that percentage is still 
split between parks and recreation, � re and 
police and several other miscellaneous forms 
of assistance.

National Recreation and Park Association 
Vice President of Marketing, Communications 
and Publications Gina Mullins-Cohen feels 
the importance of parks is a growing trend.

By CHELSEA LOS | � e Municipal

Finding funds for parks and recreation

How one city overcame the dilemma
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Right tools for the job
�e size up lets the teams determine what tools will be needed if a 
mayday occurs. Some tools, like a set of irons, ground ladders, TIC, 
radios and RIT packs are always needed.

�ere seems to be a tendency to “overstock” the staging area with 
tools “just in case,” though. �is practice may be okay when there are 
�ve or six RIT �re�ghters. Since two can gather tools while others 
are doing a size up. But when a RIT is understa�ed this presents a 
problem. �e longer the crew is at the street getting additional tools 

“just in case” and the more trips they make to and from the apparatus 
is time they are away from the �re and not paying attention to the 
scene and conditions.

�ere is only so much equipment that a person is able to carry 
into the building with him to make a rescue. Use the information 
collected during the size up to choose the tools that are most likely 
to be needed for that building and which ones to leave behind. Take 
saws for example. How many are really needed? What type of saw is 
really needed? Have you ever seen an RIT �re�ghter running back and 
forth to the apparatus with saws in both hands, while he leaves behind 
other critical tools like the search rope or hooks? If it’s a residential 
�re, he probably would have been set if the �rst saw he grabbed was a 
K-12 or Partner saw that has a multipurpose blade on it, or a chainsaw. 
Does the RIT really need a chainsaw, vent saw, metal blade saw and 
concrete saw at a two-story house �re? �e multi-purpose blade on 
a K-12 saw may not cut everything as quick as a dedicated wood or 
metal blade, but it does cuts both metal and wood. A short-sta�ed 
RIT can stage the K-12 or Partner saw with a multipurpose blade that 
will cut a pad lock on the gate or window bars then turn a window 
into a door, and then go get other important tools like hooks or search 
ropes and still be prepared if a mayday is called. Don’t forget about 
saw-zalls either. �ey are lightweight, battery-operated and work in 
smoke conditions. �e saw-zall can greatly help an understa�ed RIT 
get started if a mayday is called early on in the operation before all 
the tools are collected.

Responding to a mayday
First, con�rm the mayday. What is the emergency? What trouble are 
they in? What information does the IC have? Remember, a lost �re-
�ghter is someone who does not know where they are, but whom 
the RIT or IC has communication with and can give information and 
assist with a rescue. A missing �re�ghter is just that, a �re�ghter who’s 
location and conditions are unknown.

Use an acronym like LUNAR to determine what trouble the fire-
fighter is in and to get an idea of what might be needed to affect 
the rescue.

L — Last known location. Where do they last remember being, 
or where does the IC have them assigned as operating last? What’s 
around them? Can they feel anything that identi�es where they are? 
Is the �oor tile or carpet? Tile �oors are usually kitchens or bathrooms 
and carpets are usually living areas.

U — Unit (company). Who are you looking for? If you’re looking for 
John Smith from Engine10 and you �nd James Doe from Ladder 12, 
that means Smith is still missing.

N — Name. �e name tag on our jackets are not just for identifying 
people on the front of the newspaper. Make sure you have found the 
�re�ghter you were sent to �nd. Just because the helmet front says 
Engine 10 doesn’t mean it’s the �re�ghter you were looking for. Maybe 
you have two �re�ghters down.

A — Assignment/air. What and where was their assignment? If a 
�re�ghter is reported missing and he was assigned to �re attack in the 
basement, then start by following the hose line into the basement. If 
the �re�ghter is lost, how much air does he have left? Do you need 
an air cart or the RIT pack?

R — Resources/radio. What’s needed for the situation? Was it an 
interior collapse? Are they reporting they are trapped in a partial col-
lapse and stabilization is needed. Is a hose line needed for protection? 
Can the down �re�ghter tell you what is needed to rescue him? �e 
RIT can stage every tool on the apparatus but can still only carry so 
much with them. Take what you need to make the rescue. 

“Use an acronym like LUNAR to determine what trouble the firefighter is 
in and to get an idea of what might be needed to affect the rescue.”

LEFT: Usually understa�ed departments don’t have enough 
�re�ghters to form a second, replacement RIT right away 
when a �re�ghter goes down, so they should start searching 
as close as possible to their current location. The faster he is 
located, the more air supply the team will have to remove him. 
(Shutterstock photo)

RIGHT: Size up and look for the many things you may face as 
the rapid intervention team. Note the bars on the windows and 
the open garage door that needs to be secured before it closes 
on the interior crews. Pike poles or vise grips will be needed 
as soon as possible to secure the door in the open position. 
(Photo provided)
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It is the nation’s second-largest commercial holiday, one that 
Americans spend an estimated $6 billion on annually. Although 
Halloween is rooted in the 2,000-year-old pre-Christian Celtic fes-
tival honoring the deceased, it has evolved over the years, and 
today is most commonly associated with a legal door-to-door pan-
handling practice known as trick-or-treating.

An auspicious beginning
Trick-or-treating was �rmly established in 
American pop culture by the early 1950s, but 
its origins remain elusive. Traces of the cos-
tume and candy exchange we enjoy today 
can be found in a number of cultural and reli-
gious practices, including Samhain, All Souls 
Day and Guy Fawkes Night, that eventually 
made their way across the pond and helped 
popularize All Hallows Eve or Halloween in 
America by the 1840s.

However, by the early 20th century the 
most popular activity associated with Hal-
loween was vandalism, which caused as 
much as $100,000 in damages to major 

metropolitan cities each year. �e problem 
became worse during the Great Depression, 
causing civic leaders to create an organized, 
community-based event in hopes it would 
curtail the damage.

Although the practice was curtailed in 
some communities during World War II due 
to sugar rationing, trick-or-treating regained 
prominence during the post-war baby boom 
and has been a standard part of the celebra-
tion ever since. In recent years, however, 
concerned citizens have began to wonder 
what are the o�cial rules regarding trick-
or-treating in their communities, and more 
importantly, who decides?

The goblin patrol
Virginia is one area of the country with 
ordinances concerning Halloween revelers. 
Breaking them can result in a misdemeanor. 
For example, in Portsmouth, trick-or-treat 
hours are from 6–8 p.m. on Halloween night 
for children ages 12 and under. Anyone over 
the age of 12 engaging in the activity can be 
charged with a class three misdemeanor 
unless a parent, guardian or other responsi-
ble person is in care of the child. In Virginia 
Beach, Norfolk and Hampton, trick-or-treat-
ers over the age of 12 or who are knocking 
on doors after hours can incur a fourth-class 
misdemeanor. In Newport News parents, 
guardians and older siblings are encouraged 
to accompany children as they make their 
rounds; however, they are prohibited by law 
from wearing a mask. 

TOP LEFT: In recent years, residents in 
some communities — and their govern-
ments alike — have had to decide what 
the local o�cial rules regarding trick-
or-treating should be. Others can a�ord 
to take a more hands-o� approach. 
(Shutterstock photo)

ABOVE: Smith�eld, Va., is a quaint com-
munity that holds an annual Halloween 
on Main Street event for children. Police 
o�cers have candy in their patrol cars to 
give out, and they regularly shut down the 
two roads so vehicles do not interfere with 
the foot tra�c. (Shutterstock photo)

�e witching hour
Who makes the rules regarding 
trick or treat?
By JULIE YOUNG | �e Municipal
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Radar speed check signs have become popular devices for slowing 
tra  ̈  c and increasing worker safety. Thanks to new technologies, 
these signs have become more e© ective and easier to deploy than 
ever before. For instance, improvements in sign designs that make 
it easier to use solar technology now also make it possible to set 
up and use electronic signs in places where they were once impos-
sible or impractical.

In fact, solar-powered signs are now used in 
many places that aren’t typically considered 
solar-power friendly.

“Even here in Alaska, where we receive 
long periods of sunshine and darkness 
depending on the season, our solar panel 
signs combined with battery backup power 
are used year-round,” said Michael Cobbold, 
safety manager and sustainability coordina-
tor, Denali National Park. “Our calculations 

showed that the technology we needed to 
employ solar power was still more cost e� ec-
tive than it would have been to actually run a 
hard-wired connection to A/C power.”

But there are several issues that must 
be considered in order to choose the right 
equipment. � e speci� c application, the 
environment and location where the sign is 
to be used and speci� c sign features all play 
a role in selecting the best setup.

Is solar the right choice?
� e � rst thing to decide is whether A/C or 
solar-powered signs make the most sense for 
the particular situation. Conservation issues 
aside, the choice typically comes down to two 
concerns: cost and � exibility.

Solar-powered signs offer increased 
� exibility that plug-in signs simply can’t. 
Often times signs are needed in locations 
where hard-wired power sources aren’t 
readily available. In these cases, pure bat-
tery-operated signs are one alternative, but 
these require constant recharging — at least 
every week — which can be both costly and 
resource intensive. Also, overall battery life in 
these types of applications is typically short, 
so ongoing sign maintenance becomes a con-
sidering factor.

On the other hand, solar-powered signs 
can provide years of virtually maintenance-
free service. � ey can easily be installed along 

Choosing the right safety sign: 
A/C vs. solar power

Solar-powered speed displays may be 
the best option when the installation is 
far from a convenient A/C power source. 
(Photo provided)
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Oct. 15–18 International 
Association of Emergency Medical 
Services Chiefs 2015 Leadership 
Summit
The Renaissance Dupont Circle 
Hotel, Washington, D.C.
iaemsc.org

Oct. 21 Latitude
University of Chicago Gleacher Center
geofeedia.com/latitude

Oct. 20–23 ISSA/Interclean North 
America
Las Vegas Convention Center, 
Las Vegas, Nev.
www.issa.com/trade-shows

Oct. 20–23 Association 
of Metropolitan Planning 
Organizations Annual Conference
Westin Las Vegas, Las Vegas, Nev.
www.ampo.org

Oct. 21–23 Ohio Municipal League 
64th Annual Conference
Renaissance Hotel, Columbus, Ohio
www.omlohio.org

Oct. 21–23 GIE+ Expo
Kentucky Expo Center, Louisville, Ky.
gie-expo.com/gieexpo

Oct. 24–27 International 
Association of Chiefs of Police 
2015 Conference
McCormick Place West, Chicago, Ill.
www.theiacpconference.org

Oct. 26–29 Campus Fire Forum
Sheraton at the Falls, 
Niagara Falls, N.Y.
www.campus	 resafety.org

Oct. 28–30 League of Wisconsin 
Municipalities 117th Annual 
Conference
Hyatt Regency, Milwaukee, Wis.
www.lwm-info.org

Oct. 29–Nov. 1 Association of 
Fire Districts of the State of New 
York 44th annual mid-year “fall” 
workshop
Honors Haven, Ellenville, N.Y.
	 redistnys.com/
cms/?q=conference/fall

Nov. 2–4 2015 WaterJet Technology 
Association-Industrial & Municipal 
Cleaning Association Conference & Expo
Ernest N. Morial Convention Center, 
New Orleans, La.
www.wjta.org/wjta/default.asp

Nov. 2–6 Florida Government 
Finance O  ̈  cers Association 
School of Government Finance
PGA National, Palm Beach, Fla.
www.floridaleagueofcities.com

Nov. 3–6 Specialty Equipment 
Managers Association Annual 
Conference
Las Vegas Convention Center, 
Las Vegas, Nev.
www.semashow.com

Nov. 3–6 Fire Findings Investigation 
of Gas & Electric Appliance Fires
Fire Findings laboratory testing 
facility, Benton Harbor, Mich.
www.	 re	 ndings.com/seminars/
info/gas-electric

Nov. 4–7 National League of Cities 
Congress of Cities & Exposition
Music City Center, Nashville, Tenn.
www.nlccongressofcities.org

Nov. 5–7 Water & Wastewater 
Equipment Manufacturers 
Association 107th Annual Meeting
Four Seasons Resort, Dallas, Texas
www.wwema.org/annual.php

Nov. 8–10 Illuminating Engineering 
Society Annual Conference
JW Marriott Hotel, Indianapolis, Ind.
www.ies.org/ac/

Nov. 9–10 Crane & Rigging Conference
Edmonton Marriott at River Cree 
Resort, Edmonton, Alberta, Canada
www.craneandriggingconference.
com/crc-canada

Nov. 13–18 International 
Association of Emergency Managers 
63rd Annual Conference & EMEX
Paris Hotel, Clark County, Nev.
www.iaem.com/page.
cfm?p=events/annual-conference

Nov. 16–19 2015 American Water 
Resources Association Annual 
Water Resources Conference
Grand Hyatt Denver, Denver, Colo.
www.awra.org/meetings/Denver2015

Dec. 2–3 American Road & 
Transportation Builders Association 
Southern Regional Meeting
Louisville Marriott Downtown, 
Louisville, Ky.
www.artba.org/2015-artba-
southern-regional-meeting

Dec. 2–4 Florida Parking 
Association 2015 Annual 
Conference & Trade Show
Omni Amelia Island Plantation, 
Amelia Island, Fla.
flparking.org/conference-info

Dec. 8–10 Power-Gen 
International Conference 2015
Las Vegas Convention Center, 
Las Vegas, Nev.
www.power-gen.com

Dec. 8–10 Renewable Energy 
World Conference & Expo North 
America
Las Vegas Convention Center, 
Las Vegas, Nev.
www.renewableenergyworld-
events.com

Dec. 14–15 American Road & 
Transportation Builders Association 
Central Regional Meeting
Hilton President, Kansas City, Mo.
www.artba.org/2015-artba-central-
regional-meeting

Dec. 15–17 National Ground Water 
Association 2015 Expo
Las Vegas Convention Center, 
Las Vegas, Nev.
groundwaterexpo.com

Jan. 12–14 Landscape Ontario 
Congress
Toronto Congress Centre, 
Toronto, Canada
locongress.com

Jan. 13–15 Northern Green Expo
Minneapolis Convention Center, 
Minneapolis, Minn.
northerngreenexpo.org

Jan. 15–16 Piedmont Fire Expo
Twin City Quarter, Salem, N.C.
www.forsythcounty	 re-rescue.com/
expo.php

Jan. 17–22 National Recreation 
& Parks Association Event 
Management School
Oglebay Resort & Conference 
Center, Wheeling, W.V.
www.nrpa.org/event-school

Jan. 18–20 Fire Department 
Safety O  ̈  cers Association 2015 
Apparatus Speci� cation & Vehicle 
Maintenance Symposium
Chaparral Suites Hotel & 
Conference Center, Scottsdale, Ariz.
www.fdsoa.org/events/2016-
apparatus-symposium

Jan. 20–22 U.S. Conference of 
Mayors 84th Winter Meeting
Washington, D.C.
usmayors.org/meetings

Jan. 20–23 Fire-Rescue EAST 2016
Ocean Center, Daytona Beach, Fla.
www.­ ca.org/i4a/pages/index.
cfm?pageID=5071

Jan. 27–30 National Pavement 
Expo 2016
Charlotte Convention Center, 
Charlotte, N.C.
www.nationalpavementexpo.com

Jan. 31–Feb. 4 Firehouse World
San Diego Convention Center, 
San Diego, Calif.
	 rehouseworld.com

Jan. 31–Feb. 5 National Recreation 
& Park Association Maintenance 
Management School
Oglebay Resort & Conference 
Center, Wheeling, W.V.
www.nrpa.org/Professional-
Development/Conferences-and-
Schools/Park-and-Recreation-
Maintenance-Management-School

Jan. 25–28 Heavy Duty 
A¹ ermarket Week ‘16
The Mirage Hotel, Las Vegas, Nev.
www.hdaw.org/HDAW2015

Jan. 26–29 Aircraft Rescue & 
Firefighting Chiefs & Leadership 
School
Westin Hotel, Orlando, Fla.
ar­ wg.org/2016-ar­ -chiefs-leadership

OC TOBE R NOV EMBE R D ECEMBE R J A N UA RY 2016

J A N UA RY 2016

For a complete list of all upcoming events please visit themunicipal.com/events.

To list your upcoming conference or seminar in The Municipal at no charge, call (800) 733-4111, ext. 2392, 
or email the information to jmagallanes@the-papers.com.
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