




















When pointed out in this context, it seems 
that purchasing a high-dump sweeper 
would be an obvious choice.

Th e good news is that there is ample tech-
nology available to get the very best use of 
sweeping equipment. The Schwarze A8 
Twister is uniquely positioned to provide 
the absolute best value for any regenerative 
sweeping program.

The A8 Twister’s sweep system is 
extremely robust. With up to 140 hp avail-
able, it allows sweeping applications that 
cross into applications that up until now 
were considered too severe for regen-
erative air technology and relegated to 
mechanical sweepers.

Th e A8 Twister’s 12-foot dump height 
allows off -loading into the highest of con-
tainers and dump trucks, including high 
sideboard tri-axle dump trucks.

In the event that no trucks are available, 
the A8 Twister, with its industry-leading 
6-cubic-yard capacity and ability to quickly 
low side-dump just as fast as a traditional rear 
low-dump regenerative sweeper, means that 
there is no virtually no downside to this high-
dump regenerative sweeper.

So if faster, more effi  cient, more fl ex-
ible, more useable, more powerful and 
less complex with better asset utilization is 
something good, then yes: You need a high-
dump sweeper. 

Information provided by Schwarze Industries

RIGHT: The A8 Twister can work in heavy 
material. (Photo provided)

BOTTOM RIGHT: The Schwarze A8 Twister 
is uniquely positioned to provide the 
absolute best value for any regenerative 
sweeping program. (Photo provided)
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In the grand scheme of things, green infrastructure and retrofits 
are still the new kids on the block. Their newness is, perhaps, what 
makes forming partnerships so vital to succeeding with one.

“All relationships are important,” Don Green, 
water quality supervisor for the city of Chat-
tanooga, Tenn., said. However, he noted with 
green infrastructure it’s critical to bring other 
entities on board in order to educate them 
and increase the number of green infrastruc-
ture projects being done.

“They are cost-effective and beautify an 
area — you get more out of them,” Green said, 

adding they become education opportunities 
not just for the public, but for entities that are 
brought on board to complete one.

A beneficial partnership — and one of 
the first green partnerships — Chattanooga 
undertook was with Chattanooga Metropol-
itan Airport. The airport, which has already 
been striving toward completing green proj-
ects, had acquired property in a basin area. 

Green explained the property contained 
raised impervious car lots. “They were in the 
hazard area for the airport.”

For both the airport and city, the project 
offered an unique opportunity due to its high 
visibility in the Brainerd Road Corridor, a 21st 
Century Street and includes the Mission area, 
Brainerd Village, Eastgate, a library and the 
airport authority. Additionally, it served as 
a means to improve water quality by giving 
a boost to stormwater management and 
addressing runoff that would have entered 
Chickamauga Creek.

The city paid to design an infiltration 
basin to take the place of the car lots. Due 
to its high-visibility location, Green said, 

“We also created signage for the basin.” The 
signage, along with the basin’s park-like 
feel, serve as an invitation for the public 
to visit. Its location actually allows people 
to walk to it.

Green partnerships build 
better communities

By SARAH WRIGHT |  The Municipal

LEFT: Pictured is an artistic rendering of 
what Chattanooga’s infiltration basin 
will look like. The property is owned by 
the Chattanooga Metropolitan Airport. 
(Photo provided)

BELOW: Pictured are before and after shots 
of Johnson Street, which went from being a 
stormwater problem child to a showcase of 
green infrastructure design, complete with 
pervious pavers. (Photo provided)
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T
wo of the leading organiza-
tions in solid waste and recycling 
joined forces last year to compile 
comprehensive guidelines that 
they believe are mutually benefi-

cial for municipalities, waste management 
companies and material recovery facilities.

The result of the collaboration between the 
Solid Waste Association of North America 
and the National Waste and Recycling Asso-
ciation was a document titled “Joint Advisory 
on Designing Contracts for Processing of 
Municipal Recyclables.” Their guidelines are 
the culmination of a nearly yearlong process, 
during which experts from private industry 
and local government agencies met to address 
the need for consistent standards in contract-
ing while also addressing the challenges faced 
by private industry and local public agencies 
that seek to improve and enhance residential 
recycling programs.

In a press release issued in April, the orga-
nizations stated that the “joint advisory aims 
for enhanced effectiveness of municipal 

recycling, which reflect the economic reali-
ties of the market place.”

Specific protocols directly address best 
practices for improving the quality and 
quantity of materials captured in the recy-
cling processing stream, while also trying 
to ensure that recycling programs are eco-
nomically viable for both local agencies and 
private industry.

“The potential changes in the quantity and 
composition of collected wastes combined 
with variability in prices for recyclable com-
modities create considerable uncertainties in 
today’s recycling markets,” said John Skinner, 
SWANA executive director and chief execu-
tive officer.

NWRA’s view
Chris Doherty, director of communication and 
public affairs for NWRA, and Ann Germain, 
director of waste and recycling technology, 
spoke about the need for this advisory.

Germain explained that over the last sev-
eral years the recycling industry has gone 

over a few speed bumps. That created a lot of 
hand-wringing in the industry.

She said things were going really well for a 
while, but the economic downturn brought 
challenges with materials — both with the 
amount of material being generated and 
changes in packaging.

“People’s habits have changed. News-
papers and other paper materials have 
declined dramatically and manufacturers 
have aggressively light-weighted packag-
ing. So, for example, a 20-ounce can weighs 
much less today, but the cost to collect 
1,000 cans and process them remains the 
same or higher.”

The other thing driving change, accord-
ing to both, is that the revenue stream has 
changed. China is the biggest exporter of U.S. 
recycled materials, and it has become stricter 
about the quality of the materials. This has 
slowed revenue streams for NRWA members 
and decreased revenues.

These situations and others make having 
a long-term contract with municipalities 
less viable.

“So this (guideline) is our attempt to make 
sure we’re conveying what we think is impor-
tant so that everybody understands and that 
it’s equitable for all sides,” Germain said.

The guidelines advise having contracts 
structured so they are based on market prices. 
When prices for raw recyclable materials are 
down, prices for service may be up; but when 
prices go back up, municipalities should 
benefit from that increase in revenue with 
decreased costs, whether they’re locked into 
a long-term contract or not.

Quality of materials
One thing members of both organizations 
agreed on is that the quality of materials col-
lected is the responsibility of all parties.

Germain said the move to closed bins was 
good, because it keeps materials dry: but a lot 
of people also throw trash in the bins, which 
makes its way to the material recovery facili-
ties. There, process handlers have to pay to 
dispose of the waste.

Organizations join to write the book 
on municipal recycling contracts

By DENISE FEDOROW | The Municipal
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The move to single stream recycling has 
also caused more contamination of materials.

“It’s definitely had its impact,” she said, 
acknowledging that making it easier may 
have resulted in more people recycling; 
but more education of the general public 
is needed.

“There are things that come through that 
people are genuinely confused about, and 
others they can’t possibly be: dirty diapers, 
for example,” Germain said.

One issue a lot of NWRA members com-
plain about is hypodermic needles. Germain 
said sometimes a person tries to be responsi-
ble and tosses the needles in an empty plastic 
laundry container, but then puts the container 
in recycling because it is recyclable.

“It is, but the needles have now contami-
nated it,” she said. “The process is pretty 

automated, but the materials are sorted out 
at the beginning by a person and we don’t 
want our workers subject to materials that 
can be a safety issue for them.”

Chris Doherty said plastic grocery bags 
mess up material recovering facility machin-
ery, so it’s important to get the message 
out that they are recyclable through gro-
cery stores. He also shared that the NWRA 
has a website called Begin with the Bin, 
www.beginwithbin.org, that addresses what 
should and shouldn’t be recycled.

The percentage of contaminants in recycla-
bles has doubled in 10 years, from 10 percent 
to 20 percent. If it still costs $60 to process, 
but there are twice as many contaminants. 
That’s a big reduction in revenue.

“We do have great processing capabilities, 
but they’re not designed to receive stuff they 
can’t handle,” he said.

The joint advisory came about because 
of the issues NWRA members were having 
in getting the message across to mayors 
and town managers. Germain said a major 
member brought the issue to them, saying 
that when trying to discuss increased costs 
in the contract with municipalities he would 
hear, “I’m just a small town mayor and 
you’re a big major company,” and he just 
wasn’t believed.

The NWRA decided to find out if this expe-
rience was isolated to one member company 
or if it was or more widespread.

“We talked to all of our member companies, 
and they said it was an ongoing, national 
problem,” she said.

NWRA felt it was wiser for municipalities 
to have an equal say, so they sent an initial 
draft to SWANA, which tends to represent 
municipalities.

“We received substantial comments 
coming back so we put together a group 
of people who represented waste manage-
ment companies and also representative’s 
municipalities,” she said. “We feel we came 
up with something that’s genuinely fair for 
all parties involved.”

One suggestion in the guidelines mentions 
taking periodic samples of the recyclables 
collected and using that sample to deter-
mine the cost of the contract over the next 
year based on the type, quality and quantity 
of materials.

SWANA’s view
Sara Bixby, S.C., deputy executive direc-
tor of SWANA, spoke about its role in this 
endeavor and why members felt the joint 
advisory was needed.

“Solid waste management and recycling 
management, in our opinion, is the respon-
sibility of local government to ensure that it’s 
happening and happening correctly,” Bixby 
said. “Everybody has a role to play.”

It stands to reason then, that if local 
government is going to be responsible, it 
should be involved and have a voice in 
the process. “Otherwise it could be unbal-
anced,” Bixby said.

SWANA’s municipal members want to 
make sure the material is being collected 
and processed, so local government should 
want to be a business partner with collection 
companies and not leave it to the whim of the 
marketplace, she added. Local government is 
the stabilizer in the process.

“Cities and counties don’t have the ability 
to turn services on and off. We don’t get to 
say, ‘We’ll pick it up this week but not next 
because it’s not profitable.’”

Bixby and SWANA agreed that more educa-
tion on what type of materials can be recycled 
and the process is critical.

“Part of the advisory touched on the fact 
that education has to be part of anything and 
should be addressed in the contract.”

She believes that responsibility is 
everyone’s, from companies that do the 
collection to municipal leaders to the indi-
vidual who recycles.

“We can’t assume people know what they 
should do. We have to keep providing quality 
education,” she said. “And that’s the piece we 
tend to forget.”

The regular recycling resident has no 
idea what happens to their recycled mate-
rial once it gets picked up. “And we haven’t 
done a good enough job of telling them. 
Our recyclables are part of an international 
marketplace and subject to that market’s 
fluctuations.” 

“Cities and counties don’t have the ability to 
turn services on and off. We don’t get to say, 
‘We’ll pick it up this week but not next because 
it’s not profitable.”

LEFT: Specific protocols directly address 
best practices for improving the qual-
ity and quantity of materials captured in 
the recycling processing stream, while 
also trying to ensure that recycling 
programs are economically viable for 
both local agencies and private industry. 
(Shutterstock photo)

RIGHT: Workers in a material recov-
ery facility keep their eyes on the 
recycled material going through the 
automation process to make sure no 
contaminated material gets through. 
(Photo courtesy National Waste and 
Recycling Association)
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Converting wasted food to energy can be an effective approach 
to keeping user rates low and forging or continuing on a path 
to sustainability.

Sharon Thieszen, superintendent of the 
Sheboygan, Wis., Regional Wastewater 
Treatment Facility, believes in the merits of 
co-digestion, which in her words is “a process 
whereby energy-rich organic waste materials 
are added to wastewater or dairy anaerobic 
digesters with excess capacity. In addition to 
diverting food waste and fats, oils and grease 
from landfills and the public sewer lines, 
these high-energy materials have at least 
three times the methane production poten-
tial of biosolids and manure.”

But why target food waste specifically? 
Put simply, the problem is too large to be 
ignored. According to the EPA, “food waste 
is the second largest category of municipal 
solid waste sent to landfills in the United States, 
accounting for approximately 18 percent of 
the waste stream. That is over 30 million tons 

of food waste that the U.S. sends to the landfills 
each year. Of the less than 3 percent of waste 
currently being diverted from landfills, most 
of it is being composted to produce a fertilizer.”

Food that is disposed of in landfills decom-
poses to create methane, a potent greenhouse 
gas that contributes to climate change. The 
gas is shown to have a warming potential of 
21 times that of carbon dioxide: reducing it 
can mean a healthier planet, and the process 
starts with converting food waste into energy. 
In a study done by East Bay Municipal Utility 
District, it was revealed that food waste has 
up to three times as much energy potential 
as biosolids.

This transformation could be a game-
changer. According to the EPA, if 50 percent 
of the food waste generated each year in the 
U.S. was anaerobically digested, enough 

electricity would be generated to power over 
2.5 million homes for a year.

The facility first began to add large amounts 
of HSW in 2005, with a significant increase 
in biogas observed over the following years. 
The plant is almost an energy neutral facility, 
producing approximately 80–90 percent of its 
electrical and heating needs with savings of 
$270,000 annually in 2013.

Thieszen cited a fact that illustrates the 
capabilities of this process. In California 
alone there are almost 140 wastewater treat-
ment facilities that utilize anaerobic digesters, 
she said, with an estimated excess capacity 
of 15–30 percent. Such a facility would be 
considered energy positive. Other benefits  

Boosting biogas, profitably

By LAUREN CAGGIANO | The Municipal

LEFT: A biosolids dryer is used to evapo-
rate water from wastewater solids. The 
dried product can then be sold and used as 
fertilizer. (Photo provided)

ABOVE: The high-strength waste dock 
at the Sheboygan Regional Wastewater 
Treatment dock began to receive large 
amounts of HSW in 2005, with a signifi-
cant increase in biogas observed over the 
following years.The plant is almost energy 
neutral, producing approximately 80–90 
percent of its electrical and heating needs. 
(Photo provided)
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A
ccording to R Street Insti-
tute, a public policy think tank 
that promotes free markets and 
effective government, “Upstart 
transportation-for-hire compa-

nies like Uber, Lyft and Sidecar have attracted 
millions of riders, rattled competitors and 
upended markets with the whirlwind forces 
of creative destruction. Their success has 
sparked heated debates in city halls across 
the country, as lawmakers grapple with anti-
quated transportation regulations and their 
many self-interested defenders.”

A prominent example of the new sharing 
economy, wherein people rent beds, cars, 
boats, tools, bikes and other personal prop-
erty directly from the owner via smartphone 
application, the free-market entrepreneurial 
objective is twofold:

•  Disintermediation — aka the removal of 
middle men

•  Disaggregation — the marketing of spare 
personal resources as consumable goods 
and services

Juliet Schor, professor of sociology at Boston 
College and Distinguished Visiting Professor 
at the Radcliffe Institute, Harvard University, 
in her article, “Debating the Sharing Econ-
omy,” sees this app-enabled, peer-to-peer 
economy as a powerful new force of commer-
cial exchange “centered on genuine practices 
of sharing and cooperation in the production 
and consumption of goods and services.”

But, as she challenges, achieving that egali-
tarian potential requires “democratizing the 
ownership and governance of the platforms,” 
which is where regulation comes in.

Mayor Paul Soglin of Madison, Wis., 
explained it this way in a blog last year:

“A major function of government is to bring 
equity to the market place and to ensure the 
health and safety of the public … Cities like 
Madison … have regulatory standards for 
taxi cab companies designed to protect the 
public … Uber and Lyft refuse to meet these 
standards … choosing to muscle their way 
into the Madison market … (and) have no 
ability to provide equal transportation to 
people with disabilities, which is inconsistent 
with our ADA and EO ordinance.”

In response, Uber and other transpor-
tation networking companies assert that 
they are not, by legal definition, transpor-
tation companies. They are technology 
companies, and thus exempt from public 
transportation regulations.

State of Michigan Senator Rick Jones dis-
agrees. In March this year he spearheaded 
Senate Bill 184 to regulate Uber drivers.

“MDOT has told Uber ‘You are not 
licensed to operate in the state, that you 
are violating the law, and you need to stop 
all operations immediately.’”

“Applying an antiquated regulatory 
framework to this new industry is a back-
ward-looking approach and will stifle 
innovation and economic growth in Michi-
gan,” countered Uber said in a March 15 
statement to 24 Hour News 8. “These 
bills reflect a misunderstanding of our  
business model.”

Yet things are rarely simple when matters 
of liability are involved. One of the most  

By CHRISTINE BEEMS | The Municipal

Regulatory oversight on ride sharing services, 
whether local or state, are essential to protect 
the public’s safety and to establish liability in 
cases of accidents or abuse; but in addition, 
failure to direct attention to the issue can 
negatively affect local industry and commerce. 
(Nisarg Lakhmani / Shutterstock.com)

To share or not to share

Uber battles: 

“Uber and other transportation networking companies 
assert that they are not, by legal definition, 
transportation companies.”
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Cause to pause
Reading body language in difficult situations
By JULIE YOUNG | The Municipal 

W
hen police arrive at the scene of a call, they 
typically have little to go on. They may have 
received a report that an agitated individual has 
gotten increasingly out of sorts, but until they arrive 
on scene, there is no way for dispatch to evaluate 

if the person is merely stressed, suffering from a mental condition or 
is carrying a concealed weapon.

Rather than go in guns blazing, to borrow a line, and make a bad 
situation worse, Jim Zalud gives police officers, dispatch and front 
desk personnel “cause to pause” in order to read body language, deal 
with crisis and spot danger. He said people are amazed to realize the 
affect they can have on a potentially difficult or violent situation.

“They can be the lightning rod to trigger someone who may not 
be capable of cooperating in a traditional way, and this kind of 
negligence can cost municipalities a lot of money when a situa-
tion is mishandled.”

Zalud encourages review of the principles of customer service; 
he also introduces visual and video scenarios to enhance the 
understanding of service and perception, and offers methods with 
which to read people who are in a state of crisis. A list of Do’s and 
Don’ts for crisis situations, tips on the use of intuition in response 
to perceived danger, a basic understanding of reasonable suspi-
cion and techniques with which to recognize concealed carry are 
also useful tools.

“People don’t realize that our words are only 13 percent of the way in 
which we communicate. The rest is dictated by our body language, our 
mannerisms, the sound of our voice, pitch and timbre, which sends a 
message louder than any spoken words,” he said. “It’s important for 
personnel to communicate effectively with those they come in contact 
with and to be able to understand the unspoken message that is being 
conveyed by individuals as well.”

We’ve all seen that person who has been transferred to four differ-
ent departments in search of assistance. By the time they reach that 
fifth office, they are stressed out, operating on a short fuse and ready 
to explode. Although they are not inherently dangerous, by taking a 
moment to sympathize with their frustration, rather than reacting 
to it, personnel can diffuse a bad situation instead of aggravating it.

“It’s such a small thing really, but it makes a big difference,” Zalud 
said. “When people go to Disney World, they don’t talk about how 
great the rides were, but how clean the place is and how kind and 
courteous the staff was to them. When you exhibit good customer 
service, it can really add up to a more positive experience.”

Another problem facing law enforcement and front desk personnel is 
occasional inability to differentiate between a neurotypical individual 
and someone with a recognized medical condition such as autism or 
other behavioral health issue. When called to deal with someone who is 
stimming, unable to maintain eye contact or having trouble with verbal 
communication, officers might respond inappropriately if they are 

Frustrated cus-
tomers or other 
members of the 
public may or may 
not escalate to vio-
lence and produce a 
concealed weapon. 
(Shutterstock photo)
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Flying the flag is a priority for the nation and U.S. states, but at 
the municipal level the practice is more hit and miss.

Dennis Criscuolo, owner and manager of The 
Flag Center, said he’s seen a slight decrease 
in interest on the part of cities in flying a flag. 
One of the reasons might be smaller cities 
trying to control costs. One theme he has 
seen in new flags created by cities that do 
maintain the practice, however, is the pres-
ence of a circle, representing the city seal.

In place of flags, Criscuolo has witnessed 
an increased interest in vinyl street banners 
being used to publicize local events and 
highlight aspects of community life. Avenue 
banners, or vertical signage, are popular, too. 
These are hung on lampposts and can high-
light different events, points of interest or 
sources of pride. Similar imagery may appear 
on avenue banners as on a locality’s flag.

But Jeffrey Shaaber, vice president of 
commercial sales at Valley Forge Flag Co. in 
Wyomissing, Pa., said not all the news has 
been bad for manufacturers of municipal flags.

“For about the last 10 years, we have 
been able to produce small numbers of 
flags very easily given the digital technol-
ogy. This differs from the old-fashioned 
screen printing, where you needed to do 
a much larger run at one time.” Given the 
new technology manufacturers are getting 
more orders for traditional flags, albeit 
state and national. These are made of 200-
denier nylon, the most commonly used flag 
material in the country.

The advent of this fabric and the design 
technology has made it much more afford-
able to place an order for one to six flags, so 
he has found that some small cities are doing it. 
Budgets are always an issue, but digital print-
ing has made the effort much more affordable. 
The artwork required is electronic also.

Some city flags carry aspects of the state 
flag. As locales have anniversaries, flying the 
flag becomes integral.

Nashville, Tenn.
Nashville had two flags in fairly short order. The 
first one was designed during a contest among 
local high school students. In the end, 122 stu-
dents submitted designs in which the rules said, 
according to a newspaper article, “both color 
and design of the flag should bear a relation-
ship to Nashville’s origin, tradition and history.”

According to the article, the flag adopted 
by the city council in 1961 included a central 
blue star, to signify the state capitol; a red 
background with a blue border, to represent 
the city’s location within the state; a gold ‘N’ 
surrounded by a wreath, to represent the 
city’s reputation as the “Athens of the South”; 
and white rays beaming from the center star.

The current flag dates to 1963. “It was 
changed then because the city of Nashville gov-
ernment and the Davidson County government 
consolidated,” said Vicki Long, administrative 
assistant in the Metropolitan Clerk’s office. The 
new entity became the Metropolitan Govern-
ment of Nashville and Davidson County.

On April 2, 1963, the official seal of the 
Metropolitan Government of Nashville and 
the Davidson County was passed by the 
Metropolitan Council, as the first resolution 
adopted by the new governing entity.

The flag is the seal with a gold circle con-
taining the words “Metropolitan Government 
of Nashville and Davidson County,” plus blue 
and gold triangles pointing out on a blue 
background, with a vertical gold stripe to the 
far right. The blue and gold seal combined 
elements of the old seal with new elements 
symbolizing the consolidation of the Metro 
Government. The fleur-de-lis at the top is a  

Where do they wave?
Interest in municipal flags wanes even as 
technology makes small orders cheaper

By ANNE MEYER BYLER | The Municipal

The Chicago flag has long been hailed as 
an ideal design. The stripes represent the 
sides of the city and its demarking bodies 
of water. The stars represent a found-
ing event, the Chicago Fire, the World’s 
Columbian Exposition and the Century of 
Progress Exposition. The image is flown all 
over the city today. (Shutterstock photo)
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A
merican health care is con-
tinually seeing changes in 
legislation, technology and 
practice, both nationally and 
locally. Health care provid-

ers are ever searching for innovations that 
deliver services more efficiently and cost 
effectively. One example of that innovation 
can be found in two Arizona communities 
that are experimenting with how emergency 
services can create more value for patients 
and greater savings for their local health care 
systems through in-home medical care.

Green Valley is a retirement community 
in southern Arizona with a median age of 
71. With an older population comes mobility 
issues that often make it difficult for residents 
to see their primary physician or to make it 
to an urgent care facility on their own. Their 
only option may be to call 911 when they 
need treatment for even minor issues.

Battalion Chief 
Dan Modrzejewski 
noticed this problem 
and began tracking 
the data for every 
call the fire depart-
ment received. He 
found that 25 percent of patients had medi-
cal complaints that could have been treated 
in-home by a nurse practitioner. In January 
of this year, the department began providing 
this service full time.

Mesa, part of the Phoenix metropolitan 
area, began experimenting in earnest with a 
similar program in 2011. Emergency depart-
ment overcrowding, the economic downturn 
and the passage of the Affordable Care Act 
all contributed to Mesa’s desire to modify the 
way it delivered health care to the community.

“Being a municipal fire and medical depart-
ment where 80 percent of our 911 services are 
medical, we were a perfect fit, in a grassroots 
sense, to address what the spirit of the ACA is 
supposed to do,” said Tony Lo Giudice, author 
and administrator of Mesa’s project grant. “At 
the time, we viewed the ACA tenets of efficiency, 
improving patient health and lower costs to be 
in line with our Community Care model and 
the basic fibers of good municipal governance.”

Both departments have similar proto-

cols for dispatching nurse practitioners. In 
Green Valley, the fire department is sent to 
every 911 call. When emergency personnel 
arrive on scene, they assess the patient’s 
condition. If the patients require emergency 
care, they head straight for the hospital. If 
they do not, the fire engine has an internal 
line to the department’s nurse practitioner, 
Cynthia Smith, who can arrive on the scene 
within eight minutes. A formal transfer of 
care takes place, and Smith determines if 
the patient should be sent to the hospital for 

nonemergency treatment or if the remedy 
falls within her purview. This way the cost 
of treating typical problems, such as dehy-
dration, respiratory infections and minor 
lacerations, runs between $300 and $400, 
instead of $2,000 for the same service plus 
a 30-minute ambulance ride to the hospital 
in Tucson.

In addition to offering these basic medi-
cal treatments, Mesa’s department provides 
mental health services through a partner-

ship with licensed 
behavioral health 
professionals. The 
Community Care 
Special Unit pro-
vides mental health 
evaluations, home 

safety plans and alternative destination 
transportation to behavioral or substance 
abuse facilities.

“We identified through data that behavioral 
health patients were not getting the definitive 
care they needed in the 911 system, and the 
mid-level providers did not have the additional 
behavioral component to their licensure,” said 
Lo Giudice. “More than 10 percent of the calls 
that come through the fire 911 system are 
behavior related. We believed we could improve 
efficiency and help these types of patients.” 

By ANDREW BUSS | The Municipal

“We were a perfect fit, in a grassroots sense, to address 
what the spirit of the ACA is supposed to do.”

Green Valley, Ariz., provides the services of 
an on-call nurse practitioner for patients 
who do not require emergency medical 
intervention: saving EMS, the health care 
system and patients thousands of dollars. 
(Photo provided)

Nurse on board
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